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7&6R#dd. Definitions of Public Relations

Unit 2. History of PR
Unit 3. How does Public Relations differ from advertising?

Unit 4. Public Relations, Marketing, Sales Promotion, Publicity, Propaganda and
Advertising

Unit 5. Necessary qualities of Public Relations Specialist
Unit 6. Need for an Internal Department

Unit 7. Studying the Press

Unit 8. How to achieve Good Press Relations

Unit 9. The News Release

Unit 10. Sponsoring

Unit 11. Early two-way communication

Unit 12. Public Relations and its audiences

Unit 13. Scope and structure of the Public Relations industry
Unit 14. Public relations activities

Unit 15. Industry relations

Unit 16. Public Relations for Small Businesses

Unit 17. Political advertising

Unit 18. The Effects of Political Advertising

Unit 19. PR and CSR

Unit 20. Implementing CSR by PR-managers
Unit 21. Media and Politics

Unit 22. PR and Politics

Unit 23. CSR and Social Media

Pesynbrarsl
OCBOCHHS
JCIUTIITMHBI
(mMotysst)

CriocobeH OCYIIECTBIATH JEIOBYI0 KOMMYHHKAIMIO B YCTHOH M MHCBMEHHOH (hopMax Ha
rocyaapcTBeHHOM si3bike Poccuiickoii deneparin 1 nHOCTpaHHOM(BIX) si3bke(ax) (YK-4)

NJ-1 YK-4 Bebupaet nmpruemMiIeMblii CTHIIb I€TOBOTO OOIICHUS Ha TOCYAapCTBEHHOM(-BIX) H
WHOCTPaHHOM(-bIX) SI3BIKAX, BepOalbHbIE M HeBepOalbHbIC CPEJCTBA B3aMMOJCUCTBHS C
MapTHEPaMH B YCTHOW M MUCbMEHHOHN (opmax;

NA-2 VYK-4 wucnonp3dyer WHGOPMAIIMOHHO- KOMMYHHUKAITMOHHBIE TEXHOJOTUH IS
TTOBBITIIEHUS 3()(HEeKTHBHOCTH MPO(HECCHOHATFHOTO B3aUMOACHCTBHS, MTOUCKAa HEOOXOIMMO
nHpOpMANMU B TIpoIecce pEIICHHWs CTaHAapTHBIX KOMMYHHKAaTHBHBIX 3a7ad Ha
TOCYAapCTBEHHOM(-BIX) M MHOCTPAHHOM(-BIX) S3bIKAX;

NA-3YK-4 onenuBaer 3pQPeKTHBHOCT, NPUMEHSIEMBIX KOMMYHHMKATHBHBIX TEXHOJIOTHH B
Mpo(eCCHOHATHFHOM B3aMMOJICHCTBHH Ha TOCYJApCTBCHHOM(-BIX) M HHOCTPaHHOM(-BIX)
SI3bIKAX, IPOM3BOIUT BHIOOP ONTHMAIIBHBIX.
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