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1. HEJIb 1 3AJAYU OCBOEHUA TNCHUIIINHBI

[enpto ocBoeHusa nucHUIUIMHBI «HOCTpaHHBINH fA3BIK B MpodeccroHAIbHOM
chepe» sBusercs dopmupoBanue kommereHuu YK-4 Oymaymero cmemuanmucra 1o
HamnpasyieHuto oaArotoBku 43.03.01 Cepsuc. OcHOBHas 1i€Jib Kypca 3aKJII04YaeTcs B
U3YYEHUU M MPUOOPETEHUH TEOPETUUECKUX 3HAHUM M NPAKTUYECKUX HABBIKOB I10
OCYUIIECTBJICHHUIO JEJIOBOM KOMMYHHUKAIIMM B YCTHOW M NHChbMEHHOW (QopMax Ha
WHOCTPAHHOM $i3bIKe B MMpodheccCuOHaNBHOM cepe U 3a ee MpeIesiaMu.

3aayaM OCBOCHMSI JUCLIUIINHBI SBJISIOTCS:

-U3y4YeHHE MpaBUJI BEJCHUSA YCTHBIX IIEPETOBOPOB U JIEJIOBOW MEPENHUCKH B
npodeccuoHanbHOM chepe Ha NHOCTPAHHOM SI3BIKE;

- IpuoOpeTeHHe CIOCOOHOCTH CBOOOJHO Y NPAaBWIBHO OOLIATBCS Ha
MHOCTPAHHOM SI3bIKE;

- (QopmHupoBaHUE CHOCOOHOCTH OCYILECTBIATh JAEIOBYI0 KOMMYHHUKALIMIO B
YCTHOM U MUCbMEHHOU (popMax B cepe CEpBUCHONM SIKOHOMUKH;

- IPHUOOPETEHHE CHOCOOHOCTH MOCPEACTBOM IMPUMEHEHUs 3HAHUU B 00JacTH
WHOCTPAHHOTO $3bIKa OCYIIECTBIIATH MEPOIPHATHS IO YIPABICHUIO CEPBUCHBIMU
PEITPUSITUSIMU.



2. METOANYECKHUE PEKOMEHJIALIMU K ITIPOBEJIEHUIO
NMPAKTUYECKHUX 3AHSITUN

[IpakTuyeckue 3aHATUS TNPEANONATal0T HCHOJIB30BAHMWE PA3MUYHBIX (GopM  paboThI:
0o0CyX/IeHue TEOpPETHYECKMX BOINPOCOB, pELIEHHE 3ahay, OOCYKICHHUE JIOKJIAJO0B, AaHAJIMU3
uHpopmanuu. [IpakTHyeckue 3aHATHS TMPOBOAATCS C IENbI0  YIUIYOJICHHS U 3aKpeIuIeHUs
TEOPETUYECKUX 3HAHUI, NMPUBUTHUS HABBIKOB aHajIM3a OOCTOATENILCTB Jiejla B KOHKPETHO 3aJaHHON
CHUTyallud, 4YTO BECbMa BaXHO /s Oy;ymied npakTudeckoil nesrenbHOCTH. OHH, SABISACH
CaMOCTOSITeNIbHOW (opMOil OOy4deHMs CTYIEHTOB, YINIYOJSIOT 3HAHUS U IPAKTUYECKHE HAaBBIKU
UCIIOJIb30BAaHUs HHOCTPAHHOTO SI3bIKA.

3aHATUSA OpOBOJATCS B (GopMe oImpoca CTYACHTOB IO TEOPETUYECKMM BOIIPOCAM,
0003HAaYEHHBIM B IIJJaHAX, a TaKXe OOCYKIEHUsS BapUAHTOB pELICHUS NPAKTUUYECKUX 3aJaHUN
(cuTyanuii), KoTopble ObLUIN MPEJUIOKEHbBI B KAUE€CTBE MOJATOTOBKH K 3aHATHIO. 'OTOBACH K 3aHATUAM,
CTYJEHTBI JOJKHBI U3yUUTh!
- COOTBETCTBYIOIINE TEME 3aHATHS IPAaBUJIa TPAMMATHUKH U JICKCUKH;
- PEKOMEHZOBaHHYIO B IUIaHAX MPAKTUYECKHUX 3aHATHI 0a30BYIO, a TAK)KE JOMOIHUTEIHHYIO
JUTEpATypy U METONYECKHE Pa3pabOTKH JUIsl CTYAEHTOB, ITOATOTOBICHHbIE Kaeapoil.

IIpakTHueckue 3aHATHS CTPOSITCS 1O CIEAYIOLIEH cCXeMe:
- BHayasie peroiaBaTesib 00bsBIAET TEMY U 3a/1a4M IPAKTUYECKOTO 3aHATHS;
- IIPOU3BOJUT ONPOC CTYAEHTOB IO TEOPETUYECKUM BOIIPOCaM, OOO3HAUEHHBIM B ILIaHE
3aHATHA, 4 TAKXKE IPOBEPSIET HAJIWYUE y CTYJEHTOB IIMCBbMEHHBIX PEIICHUN cUTyauud. JlaHHBIE
pemeHus 0o6cy)kaarTcs B popMe TUCKYCCUH HEMTOCPEICTBEHHO Ha 3aHATHH;
- 10 OKOHYAHUU 3aHATUS NOJBOJATCS UTOTH TUCKYCCUH U OOIINE UTOTH.

IInanupoBaHMEe NPAKTUYECKUX 3aHATUN OCYILIECTBISIETCS C Y4ETOM YCTAHOBJIEHHOI'O

KOJIM4YecTBa 4acoB. OCHOBHBIE ATallbl IUIAHUPOBAHMS U TOATOTOBKY 3aHITHMN:

- PazpaboTka cucTembl 3aHATHH IO TEME UITU Pa3feiy.

- Omnpenenenue 3a1a4 U LEJNEH 3aHATHS.

- Omnpenenenne ONTUMAIBLHOTO OOBeMa y4eOHOrO MaTepualia, pacwIeHEHHWE Ha Pl
3aKOHYEHHBIX B CMBICJIOBOM OTHOIIIEHUH OJIOKOB, 4aCTEH.

[Ipy mnpoBeaeHMM TPAKTUYECKUX 3aHATHM  IpenojaaBareiab  yaelseT BHUMaHHE
(GopMynUpOBKaM BBIBOJIOB, CIIOCOOHOCTH CTYIEHTOB CpaBHHMBaTh, aHAJIW3UPOBATh, HAXOIUTh
HECOOTBETCTBUS, OLICHUBAET YPOBEHb 3HAHUM CTYJICHTOB.

[Ipy mnoaBeneHMM WTOrOB NIPENOAABATENb 3HAKOMUT CTYIJEHTOB C pe3yJbTaTaMu
BBITIOJTHEHM S 33/1aHUM, OLIEHUBAET Ka4eCTBO BHIMOJIHEHHON Pa0OThI KaXk/IbIM CTY/IEHTOM.

3. IJIAHBI IPAKTUYECKHUX 3AHATUH

3 cemecTp
Practical lesson 1. History of travel and tourism

Mesopotamia, Egypt and the Indus Valley

Mesopotamia, or the ‘land between the rivers’ (situated approximately in modern-day Iraqg),
is known as the ‘Cradle of Civilisation’ and perhaps the first place to experience tourism. The factors
that gave rise to civilisation, and hence to emergent tourism systems, include the availability of a
permanent water supply (the Tigris and Euphrates rivers), rich alluvial soils (deposited during the
annual flooding of these waterways), a warm climate and a central location between Asia, Africa and
Europe, all of which contributed to the development of agriculture. Hunting and gathering societies
were replaced by permanent settlements cultivating the same plots of land year after year.

Surplus food production was a critical outcome of this process, as it fostered the formation



of wealth and the emergence of a small leisure class of priests, warriors and others that did not have to
worry continually about its day-to-day survival.

The availability of sufficient discretionary time and discretionary income was the most
important factor that enabled members of this leisured elite to engage in tourism. Moreover,
Mesopotamia was the birthplace of many fundamental inventions and innovations that heralded both
the demand and ability to travel for tourismrelated purposes. These included the wheel, the wagon,
money, the alphabet, domesticated animals such as the horse, and roads. Early cities (another
Mesopotamian creation) such as Ur and Nippur were apparently overcrowded and uncomfortable
at the best of times, and tourism allowed the elite to escape them whenever possible. Also critical was
the imposition of government structure and civil order over the surrounding countryside, which
provided a foundation for the development of destination and transit regions.

Egypt
Mesopotamian civilisation gradually spread to the Nile Valley (in modern-day Egypt)

and eastward to the Indus Valley (in modern-day Pakistan), where similar physical environments and
factors enabled additional tourism travel. Ancient Egypt provides some of the earliest and most
enduring evidence of pleasure tourism. An inscription, carved into the side of one of the lesser known
pyramids and dated 1244 BC, is among the earliest examples of tourist graffiti and such sites remain
foundational to Egypt’s contemporary tourism industry.

China

Impulses of civilisation emerged in China around the same time as they did in Mesopotamia.
Whether this was coincidental or influenced by the latter region is unclear. Regardless, it is known that
tourism-related travel was well established by 2000 BC and that four distinct groups were dominant
throughout the premodern era. The first group consisted of royalty, their security and their entourages.

One reason for travel was to demonstrate government authority and learn more about
conditions in different parts of the empire. Another reason was to shift the seat of the royal residence
between cooler summer and warmer winter locations. Given the massive number of individuals
involved in such transfers, the royal residences became resorts of a sort and centres for leisure pursuits
such as hunting and horseback riding. The second group involved scholars, students and artists,
reflecting a long Chinese Confucian tradition of respect for education, learning and self-improvement.
Various scenic and inspiring locations in the mountains and elsewhere became popular destinations,
and the writings, poems and paintings produced by visitors may be seen as an early form of travel
literature and destination promotion. Buddhist pilgrims and monks comprised a third major group, and
their travel to numerous sacred sites within China was complemented by travel to Buddhist sites in
India — some of the earliest indications of outbound tourism. Finally, premodern China was
characterised by extensive business travel by traders, though the links here to tourism per se are
perhaps more tenuous.

The sophisticated civilisation of premodern China was a great facilitator of tourism activity,
although there were also extensive periods of instability that dissuaded travel. As early as fifth century
BC, the Grand Canal accommodated travel between north and south China for all four groups, while
the Silk Road network of routes connected China with Persia, India and the Middle East. During the
Tang Dynasty (c. AD 600-900), China was arguably the centre of world tourism. The capital city of
Xi’an had a population of at least two million and at any time hosted a large population of foreign
students and other visitors.

Practical lesson 2.Roman Empire

Tourism in ancient Greece is mostly associated with national festivals such as the Olympic
Games, where residents of the Greek city—states gathered every four years to hold religious ceremonies
and compete in athletic events and artistic performances.



The participants and spectators at this festival, estimated to number in the tens of thousands,
would have had little difficulty in meeting the modern criteria for international stayovers. Accordingly,
the game site at Olympia can be considered as one of the oldest specialised, though periodic, tourist
resorts, and one that like the Egyptian pyramids still attracts the attention of tourists (see Technology
and tourism: New ways to see old Olympia). The Games themselves are one of the first recorded
examples of sport and event tourism and the precursor to the modern Olympics.

The transit process in ancient Greece was not pleasant or easy. Although a sacred truce was
called during the major festivals, tourists were often targeted by highway robbers or pirates, depending
on their mode of travel. Roads were primitive and accommodation, if available, was rudimentary,
unsanitary and often dangerous. It is useful to point out that the word ‘travel’ is derived from the
French noun travail, which translates into English as ‘hard work’. As with the Mesopotamians,
Egyptians and Chinese, the proportion of ancient Greeks who could and did travel as tourists was
effectively restricted to a small elite. However, the propensity to engage in tourism was socially
sanctioned by the prevalent philosophy of the culture (applicable at least to the elite), who valued
leisure time for its own sake as an opportunity to engage in artistic, intellectual and athletic pursuits.

NEW WAYS TO SEE OLD OLYMPIA

The site of the ancient Olympic Games in Greece remains an enduring cultural icon of the
Western world despite consisting only of ruins. Numerous tourists continue to visit the site, but people
now have the opportunity to better appreciate the original qualities of Olympia through the use of
virtual reality (VR) technology. In Athens, several immersive VR exhibits have been developed for
visitors to the Foundation of the Hellenic World (www.fhw.gr/fhw/), an institute dedicated to
preserving and disseminating ancient Greek history and culture. Applications of new information
technologies are central to its mission. One of the exhibits in the Foundation’s Cultural Centre is A
Walk through Ancient Olympia, which depicts the site as historians believe it to have appeared at the
end of the second century BC. Featured attractions include the Temple of Zeus, the stadium and
various ancient rituals. This and other productions can be viewed in several venues including the
Tholos, which is a VR theatre that resembles a planetarium and accommodates 130 viewers. Special
glasses are worn to create a 3D effect, which is amplified by wrap-around screens, and a sole viewer
can navigate the virtual site via hand controllers. The main advantage of VR is the opportunity to
experience the semblance of an original site that no longer exists. In some venues, viewers can create
their own individualised tours, while researchers can enhance the authenticity of these tours by using
VR simulators to test theories such as whether a certain ruined structure originally supported a
particular kind of roof. Some argue that VR experiences provide a surrogate for an actual site visit,
thereby reducing environmental impacts from excessive visitation. Others, however, suggest that high-
quality VR exposure might inspire viewers to visit the site to obtain another perspective, thereby
increasing the environmental stress.

Practical lesson 3. The Middle ages

I. Answer the following questions.

What careers in tourism do you know? Give as many examples as you can. Try to
classify them into categories according to spheres that they can be applied to. Some
types can belong to more than one group. What careers are traditional ones? What
careers are brand new? What careers are more popular/less popular? Why?

I1. Give Russian equivalents to the following words and word combinations.
To choose a career in tourism, to enter a tourist college, to be keen on tourism, to
be fond of travelling, to be interested in work with people, to put smb in the picture, to



develop tours, to sell tours wholesale to travel agents, separate tourist services, to grasp
the difference, to handle a lot of operations, to make sales by telephone, to meet
customers in person, to be successful in career, to do well in English, to receive
extensive tutoring.

I1l. Read, translate and discuss.

DIALOGUE: CHOOSING A CAREER IN TOURISM

Student 1: | hear you are going to choose a career in tourism.

Student 2: Yes, | am. Definitely! Why are you asking?

Student 1: | am planning to enter some tourist college. But I'm not quite sure what
I'm going to be.

Student 2: Are you keen on tourism at all? Are you fond of travelling? Are you
interested in work with people?

Student 1: Yes, | am. Absolutely! | really enjoy all of these. But the fact is that |
don't know any jobs in tourism.

Student 2: You want to enter a tourist college but don't know any tourist jobs. Isn't
that amazing?

Student 1: Put me in the picture, then!

Student 2: People in tourism are tour operators and travel agents, booking agents
and ticket agents, travel consultants and tourism managers, tour guides

and guides-interpreters, animators and travel writers...

Student 1. Wow, quite a choice! What job are you going to take on?

Student 2: I'm thinking of the position of a travel agent to begin with. I'm planning
to study at the same time. After graduation I'm going to continue as a

tour operator.

Student 1. What does the job of a tour operator involve? And what does a travel
agent do?

Student 2: Briefly speaking, a tour operator develops tours and sells them wholesale
to travel agents. A travel agent sells tours and separate tourist services

retail to customers.

Student 1: Wait a minute! I'm trying to grasp the difference. As far as | understand,
tour operators are wholesalers while travel agents are retailers.

Student 2: Exactly! Both tour operators and travel agents handle a lot of operations
and deal with people.

Student 1. And how do a booking agent and a ticket agent differ?

Student 2: A booking agent makes sales by telephone, while a ticket agent also issues
tickets and meets customers in person.

Student 1: Are foreign languages essential in all these jobs?

Student 2: Knowledge of English is essential. It's a must if you want to be successful
in your career.

Student 1: I'm not doing very well in English. Is your English getting any better?
Student 2: | hope so. | practise it every day. | receive extensive tutoring at the
Russian International Academy for Tourism. Knowledge is power!



Practical lesson 4.Columbus

1. Respond.

— Do you enjoy travel business? — Yes, | do. (No, | don't.)

— What do you enjoy in travel business? — | really enjoy working with people,
going places, speaking a foreign language.

1. — Do you know any jobs in tourism? —
— What jobs do you know? —
2. — Does the job of a tour operator involve developing tours? —
— What does the job of a tour operator involve? —
3. — Does the job of a travel agent involve selling tours? —
— What does the job of a travel agent involve? —
4. — Do tour operators handle a lot of work? —
— What kind of work do tour operators handle? —
5. — Do travel agents handle a lot of work? —
— What kind of work do travel agents handle? —
6. — Does a tour operator handle a lot of work? —
— What kind of work does a tour operator handle? —
7. — Does a travel agent handle a lot of work? —
— What kind of work does a travel agent handle? —
8. — Do you practise your English every day? —
— What skills do you practise every day? —
9. — Does the tour guide handle tour groups? —
— What does the tour guide do? —
10. — Does the animator organize entertainments for guests in a hotel? —
— What does the animator organize? —
2. Make up your own dialogue on choosing a career in tourism.

3. Tell your groupmates what you have found out about Students 1 and 2. Start

as follows:

Student 1 is planning to enter some tourist college. But he is not quite sure what he is
going to be ...

4. Tell your groupmates what career you are going to choose.

Practical lesson 5.Highlights of travel in the nineteenth century

Read, translate and answer the questions.
THE TOUR OPERATOR

The tour operator works in a tourist company. He develops tours also known as
tour packages. Tour packages include transportation, accommodation, catering, transfers
and other services.

In order to develop a tour package the tour operator works with various service
providers: transportation companies or carriers, hotels, restaurants, museums and other
suppliers.

The tour operator usually markets the tours. He advertises them in mass media



or in brochures.

The tour operator is a wholesaler. He sells tour packages to travel agents wholesale and
pays commission to them. Sometimes he sells tour packages direct to the public.

Tour operators organize tours, so they are the main producers in the tourist industry.

1. Where does the tour operator work?

2. What does he do?

3. What do tour packages include?

4. What kind of companies does the tour operator work with?

5. How does the tour operator market the tours?

6. How does the tour operator sell tours? What does «a wholesaler» mean?

Practical lesson 6. Tourism in the Twentieth century

THE TRAVEL AGENT

The travel agent works in a travel company. The travel agent like the
shopassistant sells goods to customers. The goods which he offers are tour operator's
packages.

The travel agent is a retailer. He sells tour packages retail to consumers. He
gets a commission from the tour operator. The commission is usually from 5 to 10 per
cent of the tour cost.

The travel agent also sells separate services. They are flights, hotel rooms,
sightseeing tours, car rentals, travel insurances and so on. The travel agent works
directly with the public.

Travel agents sell tours, so they are the main sellers in the tourist industry.

If you’re considering becoming a travel agent, you will need great organizational skills,
attention to detail, and the ability to think on your feet.

1. Where does the travel agent work?

2. What does the travel agent do?

3. What kind of goods does the travel agent sell?

4. How does the travel agent sell tour packages? What does «a retailer» mean?

5. How high is the travel agent's commission?

6. What kind of separate services does the travel agent sell?

Practical lesson 7. Travel and tourism industry

THE TOURISM MANAGER

The tourism manager works in a tourist company. He runs some tourist
business. He supervises all kind of operations in a tourist company. He also supervises
the tourist company staff.

Sometimes the tourism manager is just the head of some department in a large
tourist company: a sales department, a marketing department, or a public relations
department. In this case he reports to the general manager.

The tourism manager plans tourist business: operations, new products, profits.
He controls the results. In a travel company — a tour operator or a travel agency — the



tourism manager decides on development and promotion of new tour packages,
advertising and sales.
He also decides on prices and discounts. The tourism manager hires
employees. He selects them and provides their training.
1. Where does the tourism manager work?
2. What does he supervise?
3. In what case does the tourism manager report to the general manager?
4. What does the tourism manager plan and control?
5. What does the tourism manager decide on in a travel company?
6. How does the tourism manager hire employees?

Practical lesson 8.Nature and characteristics of travel and tourism

THE TOUR GUIDE

Tour guides are an important aspect of the tourism and travel industry. Tour
guides work in the travel industry, and give guided tours to groups of visitors/tourists.

The tour guide handles tour groups. Tour guides may work within museums
and galleries or outside areas that include national parks, zoos and other attractions that
draw tourists and interested travellers. The tour guide conducts sightseeing tours or
tours of museums and exhibitions. The tour guide is also called the tour conductor.

The tour guide accompanies tourists during a local tour or during the whole
journey. He or she caters to the needs of tourists. During a journey the tour guide deals
with all kinds of problems.

The tour guide speaks the language of the tourists perfectly well. He or she
interprets and translates well from one language into another. The tour guide must have
expert knowledge of specific areas, including geography, natural features, history, art
and culture. He or she knows all the sights in a travel destination. The tour guide
answers a lot of questions.

The tour guide is a friendly, easy-going and helpful person. Tourists sometimes
tip their guides if they like them.

1. What does the tour guide do?

2. How does the tour guide handle tour groups?

3. What does the tour guide cater to?

4. How well does the tour guide know a foreign language?
5. What other subjects does the tour guide know and why?
6. What kind of person is the tour guide?

Practical lesson 9.What is tourism?

Choose the correct variant of answer to the given questions (only one variant is
possible).

1) What do tour packages include?

a) transportation;



b) accommodation;

C) catering;

d)transfers;

e) all of the variants given.

2) What statement about the travel agent doesn’t correspond to reality?

a) The travel agent is a wholesaler;
b)The travel agent is a retailer;

c) The travel agent gets a commission from the tour operator;

d) both “a” and “c”;

e) both “b” and “c”

3) What does the tourism manager do?

a) hires employees;

b)runs some tourist business;

c) works directly with the public;

d) both “a” and “c”;

e) both “a” and “b”.

4) What are the features of the tour guide?

a) knows a lot on history, geography, art and culture;
b) decides on prices and discounts;

c) plans tourist business;

d) knows all the sights in a travel destination;

¢) both “a” and “d”.

5) What statement characterizes the chief animator?
a) is also called the social director;

b) communicates with guests a lot;

Cc) accompanies tourists during a local tour or during the whole journey;

d) both “a” and “b”’;
e) 6ﬂa93 ch” a1,1(_1 (1P

Practical lesson 10.Project: Different types of tourism
Prepare an individual project on one of the topics.

Organization of international tourism
Business tourism

Rural tourism

Active tourism

Children's tourism

Ecological tourism

Health tourism

Ski tourism

. Tourist sites of Russia

10 Tourist sites in Europe
11.Tourist sites of America
12.Tourist sites in Africa
13.Tourist sites of Asian countries

CoNOOR~LDE



Practical lesson 11.Traveller types and holiday mindsets

Match the terms on the left with their definitions on the right.

1) a tour operator

a) a travel company staff member who sells tours and
separate
services retail

2) a travel agent

b) a tourist professional who shows tourists round a
destination or a sight

3) a tourism
manager

c) the person accompanying a group throughout its
travel and making all the travel arrangements for the

group

4) a tour guide

d) a tourist specialist who develops tour packages

5) an animator

e) a manager who supervises a staff of animators

6) a social director

f) a person who is not attached to any company staff
and works for himself having a licence to do such work

7) a booking agent

g) a tourist professional who manages a travel company
or a department

8) a ticket agent

h) a travel company staff member who issues and sells
tickets

9) a conductor

1) a specialist who arranges entertainments for hotel
guests or cruise passengers

10) a free-lancer

J) a travel company staff member who arranges ticket
bookings

Practical lesson 12.Tourist motivations

Agree or disagree with the following statements. Correct the false ones.

1) A tour operator puts together the components of a holiday package or tour,
booking accommodations, travel and services.

2) Travel agents have the job of selling the packages created by tour operators.
3) Introverted people are more appropriate for the job of social director.




4) Travel agencies are tourist companies which develop and put together tour
packages.

5) Social director is a person in charge of the activities that are supposed to entertain
and amuse the customers.

6) The social director has to organize entertainment activities, but he mustn’t
involve the willing and the reluctant guests in the fun and games.

7) Tourism managers are also called the tour conductors.

8) The role of a tourism manager is a combination of marketing, public relations
and management, it also involves lots of planning and preparation.

9) Tour guides don’t escort people on sightseeing trips and tours of particular countries,
cities, historical sites, monuments, and tourist attractions. They always work
indoors, giving tours in art galleries, museums or historical buildings.

10) Tour operators are retail tourist companies which work directly with the public.
11) Animators are supposed not to allow holiday-makers to relax in the hotel.

12) Experience of dealing with the public and giving presentations are not necessary
in the job of a guide, and additional languages may not help.

13) The sightseeing guide is not supposed to be asked a lot of questions. A
sightseeing guide never has any difficult or unexpected problems to deal with.

14) In order to develop a tour package the tour operator works with travel agencies.
15) A travel agent does not have any direct contact with the public.

Practical lesson 13.The changing face of tourism

Fill in the blanks with proper prepositions if necessary.

1) The tour operator works ... a tourist company.

2) Tour operators sell tour packages wholesale ... travel agencies or sometimes
direct ... the public.

3) I’m planning to enter ... some school ... advanced tourism training.

4) Are you keen ... tourism management?

5) Both tour operators and travel agents deal ... tourist services.

6) A booking agent makes sales ... telephone.

7) What are you interested ... at a tourist job?

8) What position are you thinking ...?

9) In a large tourist company the tourism manager reports ... the general manager.
10) The tour guide has to deal ... any problems that occur ... the tour or excursion.

Fill in the blanks.
a retailer
a commission
the animator
suppliers
the social director
carriers
the tour operator



destination

the tour conductor
the tourism manager
a wholesaler

the tour guide

the travel agent

sightseeing

entertainment

promotion

1) supervises all operations in a tourist company and its staff.
2) handles tour groups.

3) sells tour packages and separate services to customers.

4) provides entertainment for holiday-makers.

5) develops tour packages.

6) The tour guide knows all sights in the :

7) The tourism manager decides on and advertising of new tours.
8) The tour operator pays to travel agents.

9) The tour guide conducts tours.

10) The animator arranges and conducts programmes.

11) The travel agent is :

12) The tour operator is

13) The chief animator is also called

14) The tour operator works with , hotels, museums and other
15) The tour guide is also called

Practical lesson 14.Project: your country and region

Prepare an individual project on one of the topics.

Organization of international tourism

Tourist sites of Russia

Tourist sites in your city or village

Problems and prospects for the development of tourism in Russia
Statistical review of tourism in Russia.

Statistical overview of tourism in your city

ook whE

Practical lesson 15.Recent developments

Make up sentences.

1) to the general public, necessary travel information, provides, a retail travel
agency.

2) the travel agent, the intending tourists, come, to the office of.

3) proposed visit, seek, information about, they, their.

4) the travel, people, should be, very knowledgeable, agents.



5) relating to travel, should supply, up to date and concrete information, they.

6) they, skills, must have, communication, great.

7) the potential customers, the art of catching, the travel agent, should be thorough
in.

8) is a desirable qualification, a travel agency, the knowledge of foreign languages,
for those working in.

9) to choose, the potential tourist, a travel agent, the most convenient course,
advises.

10) a great deal of initiative, and, this job, calls for, drive.

Fill in the correct word derived from the words in brackets.

Tourism is one of the fastest growing industries in the world. There are so many

(1) ... (differ) jobs available which require a wide range of skills and (2) ... (able).
However, the industry relies heavily on client (3) ... (approve) and (4) ... (satisfy), so
one of the key (5) ... (require) for most jobs is to provide convenient and (6) ...
(efficiency) services that go beyond a customer’s (7) ... (expect). Although there are
many different positions, there are several similar skills that (8) ... (apply) must possess
to be (9) ... (success) in the tourism industry. Excellence in team work is a must, and

so too is a (10) ... (will) to learn through experience. (11) ... (Confide) in using
computer software, communicating with clients or guests, and an ability to solve
problems are also (12) ... (significance) for most candidates. Because there are so many
jobs on offer, from entry level to (13) ... (manage) positions, it is hard to pinpoint an
(14) ... (expect) salary. Therefore, depending on the (15) ... (pose), experience and
company, a tourism salary can begin as low as £12,000 but reach more than £50,000
each year. On-the-job experience is a major education tool used in tourism. However,
bachelor’s degrees and (16) ... (advance) degrees in tourism and related disciplines are
usually needed for (17) ... (high) level positions.

Practical lesson 16.Leisure travel

Make up alternative questions.

1) His friend is a guide. — Is his friend a guide or an interpreter?
2) He speaks English. — Does he speak English or French?

1) Travel agents sell tours retail.

2) Thomas Cook set up the first travel agency.

3) There will be more business travellers in future.

4) Animators conduct entertainment programmes for children.
5) The WTO emerged in 1975.

6) The travellers will stay at a resort hotel.

7) The animators are easy-going people.

8) They worked as animators during their summer holidays.
9) The tour operator will develop some new tours next season.
10) Tour operators pay commission to travel agents.

11) The most famous travellers in the past were explorers.



12) Tourism will grow very fast.

13) This is our chief animator.

14) The trains outdid ferries.

15) They will have a theme park in Moscow soon.

Make up tail-questions.

1) Customers tip guides. — Customers tip guides, don't they?

2) Customers don't tip guides. — Customers don't tip guides, do they?
1) The guide conducts sightseeing tours.

2) The age of airplanes made travel available to all people.

3) The travel agents won't offer any discounts in high season.

4) The guide doesn't decide on discounts.

5) Tourism managers hired some new employees last week.

6) The resort hotel will offer a new animation programme next season.
7) The general manager doesn't report to a department manager.

Practical lesson 17.Mass tourism

Translate from Russian to English

MaccoBblii Typru3M HUMEET y Hac JABE KOHHOTauuu. boisiee yacTo BcTpeyaemast
dbopmMa MaccoBOro TypH3Ma acCOLMHPYETCS C MPOBEIECHHEM MAaCCOBBIX TYPIOXOOB,
pPa3HOro poJa CIETOB, (PeCTUBAJIEH HA OTKPBITOM Bo3Ayxe. OueBUAHO, OJHON U3 popM
MacCoBOTO Typu3Ma B COBETCKO€ BpeMs MOXHO CYUTaTh (HYHKIHMOHUPOBAHUE
MMOHEPCKUX Jareped. BOT OJHO W3 pacnpOCTPaHEHHBIX OINPEAEIEHUH MacCOBOTO
Typusma: «MaccoBblii Typu3Mm (MaccoBble TYPUCTCKHE MEpPONPHUITHS) - BHJ
00pa30BaTeIbHO-03/I0POBUTEIILHON M JOCYTOBOM JESTEIHHOCTH, HAMpPABJICHHOW Ha
IIPUBJICYEHUE K YYACTHUIO B TYPUCTCKO-KPACBEAYECKOM M TYPHUCTCKO-CIIOPTUBHOU
JNEATEIIBHOCTH CaMbIX IIMPOKUX CJIOEB HACEIEHUs, IPUBUTUE HABBIKOB TYPUCTCKOU
NEATEIbBHOCTH B IIPUPOAHON Cpene, CO3JaHuE IPUBIIEKATEIBHBIX Ui MOJIOACKH
CPEACTB OCYIIECTBICHHUS MOJIOJIEKHOU IOJUTHUKHU, O3J0POBJICHUE HALMU CPEICTBAMU
AKTUBHOU JIOCYTOBOM JICSTEIILHOCTHUY.

B 3TOM Cciiyyae MaccOBBIM TYpU3M SIBIISIETCS COCTABHOW YACTHIO CIIOPTHUBHO-
O370POBUTENBHOTO Typu3Ma, cpean (GOopM KOTOPOrO HAa3bIBAIOTCA: TYpPIOXOIbl -
OJIHOJHEBHBIE, BBIXOJHOTO JHS, MHOTOJIHEBHbIE HEKATErOpHiHbIE (B TOM 4YHUCIE C
JI€TbMU ), MACCOBBIE€ CIIOPTUBHBIE MOXO/Ibl HU3KUX KATErOpUM CI0KHOCTU (B TOM YHCIIE
JUTSl IIKOJILHUKOB), CJIETHI, COPEBHOBAHUs, TYPUCTCKHE Beuepa, KOHKYPCHI, BHICTABKH,
TYPUCTCKHUE JIareps, MOKa3aTEJbHbIE BBICTYIUIEHUS WU Ap. MeCTOM HX MpPOBEICHHUS
SBJIIETCS PUPOJIHAS Cpea C XOPOIIO Pa3BUTON MH(DPACTPYKTYPOIl.

NX y4acTHUKM - OJTO JIOAW, HMEIOIIME MHUHUMAIBHYIO TYPHUCTCKYIO
noaroroBky Ho 1is mpoBefeHus MOJOOHBIX MAacCOBBIX MEPONPUATHN HEO0OXOIUMO
HAJIMYME€ HMHCTPYKTOPOB- OOIIECTBEHHHUKOB W OpTraHU3alWiA, WHUIUUPYIOMINX WU
CHOHCHUPYIOIIUX 3TH MEPOINPUATUA. 3/1€Ch, KaK MPaBWIO, AEJACTCd BEChbMa Ba)KHAs
OrOBOpKa: TYPUCTCKasi aKTUBHOCTD MPSIMO 3aBUCUT OT YPOBHSI 00pa30BaHuUs HACEJICHNUS,
YTO PACIIUPAET UHTEPECHI JIIOAEU U CTUMYJIMPYET ITI03HABATEIBHYIO IEATEIbHOCTb.



Practical lesson 18.Eco tourism

Make up special questions.

1) She is a knowledgeable tour guide.

a) Who is a knowledgeable tour guide?

b) What kind of guide is she?

¢) What is she?

2) She handles tour groups in high season because she is a guide.

a) Who handles tour groups in high season?

b) What kind of groups does she handle in high season?

c) What season does she handle tour groups?

d) Why does she handle tour groups?

1) He decides on prices and discounts because he is a tourism manager. (Who,
What, Why)

2) The UN conference on international travel and tourism took place in Rome in
1963. (What, What kind of..., Where, When)

3) Their best travel agent will go on an incentive tour next season. (Who, What kind
of..., When)

4) This tour operator pays us a 10 per cent commission. (Who, What)

5) Our tour operators developed some new tours last season. (What, When, Who)
6) You will take a coaching tour to Europe next summer. (Who, What, What kind
of ..., Where to, When)

7) Travel agents always provide a travel insurance with the tour package. (Who,
What kind of...)

8) She was often away on business because she was a tour operator. (How often,
Why)

9) The holiday-makers will take a tour to this theme park tomorrow morning. (Who,
What, What kind of ..., When)

10) The animator entertains passengers on a cruise ship. (Whom, Where)

11) They advertised their tour packages in mass media last month. (Where, When)
12) Our customer will attend the international exhibition next month. (Who, Whose,
What, What kind of ..., When)

13) The booking agent handles bookings over the phone. (Who, How)

14) Thomas Cook set up the first travel agency in the middle of the 19th century.
(Who, What, When)

15) More and more people will have paid holidays and long weekends in future.
(Who, What, What kind of..., When)

Text

Ecological tourism or ecotourism is environmentally responsible travel towards
undisturbed natural areas for the purpose of exploring and enjoying nature and cultural
attractions, which promotes conservation, has a “soft” impact on the environment, and
ensures the active socio-economic participation of local residents and their receipt of

benefits from these activities.” International Union for Conservation of Nature.



Ecotourism is tourism that includes travel to places with relatively untouched
nature in order to get an idea of the natural, cultural and ethnographic features of a
given area, which does not violate the integrity of ecosystems and creates economic
conditions under which the protection of nature and natural resources becomes
profitable for the local population.” World Wildlife Fund .

4 cemecTp
Practical lesson 1.We are in tourism

Open the brackets.

1) The tour guide usually (to speak) a few foreign languages.

2) A month ago our company (to put) a new tour together. We (not to advertise) it
in mass media. We (to include) it in our new travelogue.

3) What kind of tour packages your company (to promote) next season? — We (to
promote) sporting tours. We (to advertise) them on TV and (to publish) in
travelogues. We (not to promote) shopping tours any more.

4) The guide (not to know) all the sights in our destination. She (not to be) a local
guide.

5) Your tourism manager (to travel) anywhere last year? — He (not to take) his paid
holidays last year. He (to have) a lot of work to do.

6) Your employer (to send) the best employees on an incentive tour again next
year?

7) Your travel agency (to sell) separate services? — Yes, it (to do). But we (not to
offer) car rentals.

8) When and where the UN conference on international travel and tourism (to take)
place? — It (to take) place in 1963 in the capital of Italy.

9) Your travelling companions (to take) the same kind of tour next year? — No, they
won't. They (to go) on a cruising tour next time.

10) How tour operators (to sell) their tour packages? — They (to sell) them wholesale.
They (to pay) commission to travel agents. The commission (to be) from 5 to 10
per cent of the tour cost.

11) They (to set) up a new tourist company and (to do) market research last year.
12) How many travel clerks they (to include) in the FAM tour next time? — They
(not to include) many.

13) Your travel consultant (to be) in the office? — No, he (not to be) in. He (to be)
away on business.

14) You (to cooperate) with major tour operators a couple of years ago? — No, we
didn’t.

15) Educational tourism (to become) even more widespread in future.



Practical lesson 2. Types of holidays

Translate from Russian into English.

1) Menemxep TypusMa ynpasisieT TYpUCTCKON komnaHue. OH npuHUMaeT
peuieHus o Typax, HeHax U ckuakax. OH ynpasisieT mepcoHaioM KoMIanuu. OH
HE Bcerja Haxoautes B oduce. OH 4acTo €31UT 1O JEIaM.

2) Buepa g nmpounTain crareio 0 BceMupHO# TypUCTKOM OpraHU3aliy B )KypHaJe.
— Korna sta opranuzanus Bo3Hukia? — Eciu st He omubaiock, 3T0 COObITHE
npousonuio B 1975 rony.

3) A cobuparock cTaTh THIOM-NIEPEBOTUMKOM. B cneayromem roay s Oyay usydartb
elle 0JIMH UHOCTPAaHHBIN s3bIK. — Kakol s3bIK T Oyemb ocBauBaTh? — S HauHY
C UTAJIBSIHCKOTO, @ IOTOM IPOJOJKY U3y4daTh UCIIAHCKUHN. — A OyJIelIb JIU ThI
U3y4aTh UCTOPUIO U HCcKyccTBO? — Jla, onpenenenHo. Bee Oymymue ruasl OyayT
U3y4aTh UCTOPUIO U reorpaduio, KyJbTypy U UcKyccTBO. Hanerock, Mbl Oyaem
3HATh BCE JIOCTONPHUMEUYATEILHOCTH HAILIEIO TYPLIEHTPA B KOHLE Kypca
oOyJeHus.

4) Yem 3anumaercs typomnepatop? I'ae oH paboraer? — TyponepaTop — IJIaBHBbI
IPOU3BOJUTEINb B UHAYCTpUU TypuszMa. OH paboTaeT ¢ MOCTABIIUKAMU U
paspabatbIBaeT nakeTsl TypoB. OH peanau3yeT nakeTsl TypoB ontoM. MHorna
TyponepaTop NpoAacT Typbl B PO3HULLY.

5) Tomac Kyk ctan usBecten B AHriuu B cepenune XI1X Beka. — Uem oH cTan
u3BecTeH? Yto oH cnenan? — OH OpraHn30Baj NEPBYIO TYPUCTCKYIO MOE3IKY 10
JKene3Hou nopore. OH OCHOBAJI IEPBOE B MUPE TYPAareHTCTBO.

6) Ha coOpaHuu B KOHILIE roJla MEHEKEP Typu3Ma OyJeT NPUHUMATh PELIEHUE O
pa3paboTKe U NPOABUKEHUU HOBBIX YCIYT U NAKETOB TYPOB.

7) SI — run-nepeBoauukK. S He paboTar0 B TYPUCTCKON KOMITaHUU. Sl 3aHUMAIOCh
TYPUCTCKUMHU Tpynnamu. S IpoBOXKy 3KCKypCHH. 5] 4acTO OTBEYar0 Ha BOIPOCHI
TYPUCTOB. Sl MHOTO NEPEBOXKY C OAHOTO SI3bIKA HA IPYTOM.

8) A KTO Takue aHumaTopbl? YUem OHM 3aHUMAIOTCS? AHUMATOPbl OPTaHU3yIOT U
IIPOBOJSAT pa3BiieKaTeNbHbIE IporpaMMbl. OHU BOBJIEKAIOT FOCTEHN B ACHCTBUE.
AHuMaTOpbl 04€Hb apTUCTUYHBI. OOBIYHO OHU OYEHb OOIIUTENbHbIE 10U, OHU
XOpOILIO TOBOPSAT HA POAHOM U MHOCTPAHHBIX SI3bIKAX.

9) TypareHT He pa3zpabaTbIBaeT Typbl. TypareHT MpoJaeT MaKeThl TYPOB KJIMEHTaM
B po3HuLly. TypareHT Takxe npeajaraeT pa3jinyHble OTAeNbHbIE yeiayru. Kakue
YCIIYTY MPEoCTaBIsAeT TypareHT? TypareHT npeaocTaBisieT OUeThI,
HKCKYpPCHUH, apeHly aBTOMOOUJIEH, CTPAXOBKH.

10) Be1 Oynete npeasiaraTe Kakue-JI1u00 HOBBIE Typhl B Oyayiiem ce3one? — Jla,
Hala TyporepaTopckas pupma OyJeT peKIaMUpOBaTh U PEAIU30BbIBATH ONITOM
U B PO3HUILY KaHUKYJISIPHbIE HHKITIO3UB-TYpbI JJId IeTel. — B Kakue cTpaHbl Bbl
HampaBute aereit? — 3to oynet Typrwus, ['penus, Ucnanus u Utanus.

Practical lesson 3. Defining a strategy

Make up all possible questions to the following sentences.
1) Travel agents sell tours retail.



2) The tour operator is a wholesaler.

3) The UN conference on international travel and tourism took place in Rome in
1963.

4) The travel agent offered me travel insurance.

5) During educational tours travel clerks will get familiar with local facilities,
hotels, restaurants and attractions.

6) Tourist companies will provide more services in future.

I. Answer the following questions.

What types of tourism do you know? Give as many examples as you can. Try to
classify them into categories according to features that they have in common. Some
types can belong to more than one group. What types are traditional ones? What types
are brand new? What types of tourism are more popular/less popular? Why?

I1. Give Russian equivalents to the following words and word combinations.

To talk about travel and tourism, many types of tourism, to depend on the

purposes of travelling people, the exact figure, domestic tourism, international tourism,
in-coming tourism, out-going tourism, resort tourism, to be popular all over the world,
a beer-drinking tour, adventure holiday, an uninhabited island, fascinating tours, to
watch birds in natural surroundings, up-to-date hobbies, for the sake of convenience
and politeness.

I11. Read, translate and discuss.

DIALOGUE: SORTING OUT DIFFERENT TYPES OF TOURISM

Student 1: | was wondering if we could continue talking about travel and tourism.
Student 2: That sounds fine with me. What do you have in mind?

Student 1: Are there many types of tourism nowadays?

Student 2: Quite a lot! They depend on the purposes of travelling people.

Student 1: Will you share your knowledge with me? If it's not too much trouble, of
course.

Student 2: No trouble at all!

Student 1: | am curious to know how many types of tourism there are.

Student 2: | don't think anybody will give you the exact figure.

Student 1: Will you name just a few?

Student 2: Tourism can be categorized in terms of different factors: geography
(internal, international and domestic tourism, in-coming and out-going

tourism); a form of ownership (government and private); industry

(transport system, hospitality services or related services); motive (profit

or nonprofit). But the purpose of a tourism trip is generally considered the

main factor of tourism typology. There are many reasons for people to

travel. However, all of them fall under two mail headings: travel for

pleasure or recreation and travel for business...

Student 1: Wait a minute! Are you serious? Do you mean business travel is a type
of tourism?

Student 2: | definitely mean it. Look, tourism is not just pleasure! The more purposes



travellers may have, the more types of tourism there are and will be.

Student 1: Will you sort out some of the purposes of travel then?

Student 2: The more detailed classification of tourism according to the purpose of a
tourism trip allows to distinguish a great number of various forms of

tourism such as: cultural tourism (visiting different and unique sights and
experience their cultural heritages); educational tourism (travelling to an
educational institution or some other destination in order to take personalinterest
classes); ecological or sustainable tourism (which implies minimal impact on the
environment and integrates tourism with ecology); medical tourism (travelling to get
medical treatment or advanced care that is not available in the native country); sports
tourism (spending time participating in some sport activities such as skiing, golf, diving
or travel to watch a sport competition)... However, there are a lot more types of
tourism.

Student 1: Curiously enough, | personally know just holiday, resort, cruise and
sports tourism.

Student 2: | believe, lots of people think of tourism as just recreation. So you are no
exception.

Student 1: Will you name some more types of tourism?

Student 2: Adventure tourism, hiking and hitch-hiking, pilgrimage, special-interest
tourism...

Student 1: Will you slow down, please? What is a special-interest tourism?

Student 2: As a matter of fact, there is a great deal of special-interest holidays
popular with tourists all over the world.

Student 1: «Special interest» sounds very intriguing to me. What kind of special
interest is meant here?

Student 2: Any hobby you can think of. Hobby tourism means travelling alone or
with groups to participate in hobby interests, to meet others with similar

interests or to experience something pertinent to a hobby.

Student 1: Do you mean that if | enjoy beer and take a beer-drinking tour to Bavaria,
it is a special-interest tourism?

Student 2: Your example is quite to the point! Why not? Some other examples are
cookery and bird-watching, gambling and painting, motor racing and

horse riding, botany and survival.

Student 1: Survival? It must be fantastic! Is it an adventure holiday somewhere on
an uninhabited island or on one of the poles?

Student 2: Absolutely so! Adventure tourism or extreme tourism is travelling to
rugged regions and places such as mountains, jungles, deserts, caves or
participating in dangerous events such as hiking and mountaineering.

Student 1: And what does bird-watching involve?

Student 2: Those are fascinating tours where travellers watch birds in natural
surroundings. Just imagine travelling to the Seychelles Bird Island or to Ecuador!
Student 1: Such tours must be very expensive!



Practical lesson 4.Destinations

Respond.
— Are you going to choose a career in tourism? — Yes, | am. (No, | am not.)
— What career in tourism are you going to choose? — I'm going to choose a
career of a tourism manager.

1. — Are you planning to enter any tourist college? —
— What college, school or university are you planning to enter? —
2. — Are you going to be a tourism professional? —
— What are you going to be? —
3. — Are you keen on tourism at all? —
— What are you keen on in tourism? —
4. — Are you fond of travelling at all? —
— What are you fond of in travelling? —
5. — Are you interested in work with people? —
— What are you interested in at a tourist job? —
6. — Are you going to take a job in tourism? —
— What job are you going to take? —
7. — Are you thinking of the position of a travel agent? —
— What position are you thinking of? —
8. — Are you planning to study? —
— What are you planning to study? —
9. — Are you going to work as a tour operator after graduation? —
— What are you going to do after graduation? —
10. — Are foreign languages essential in tourism business? —
— What foreign languages are essential in tourism business? —

Make up your own dialogue on different types tourism.

Tell your group mates about your favorite type and place of tourism.

Practical lesson 5.Active tourism

Read, translate and answer the questions.

LEISURE TOURISM

Leisure tourism is also called pleasure tourism or holiday tourism. It is a type
of tourism when a person goes on holiday and does not travel on business. Thus, the
purpose of tourism in this case is recreation.

Leisure travellers look for sun, sea and sand. They want to go sunbathing,
swimming and diving. So this kind of travellers go to sea resorts or holiday camps and
stay at resort hotels.

Leisure travellers enjoy organized entertainment and sport. In a resort hotel
there are always swimming-pools, fitting-centres, tennis courts, discos. A resort hotel
offers its customers contests, concerts, shows, animation programmes for children.
Usually it offers tours and visits to different attractions: local sights or amusement or



theme parks.

Holiday-makers normally travel with their families and children. There are
other ways to travel for pleasure: cruising and coaching, motoring and hiking.

More and more working people will have longer paid holidays and long
weekends in future. More and more people will retire at an earlier age. It means that
more and more people will travel for leisure in future.

1. How is leisure tourism called?

2. What type of travel is leisure tourism?

3. What do leisure travellers look for?

4. Where do leisure travellers go on holiday?

5. What do leisure travellers enjoy?

6. What does a resort hotel offer?

7. What are other ways to travel for pleasure?

8. Why will more and more people travel for pleasure in future?

SPORTS TOURISM

Sports tourism is a type of active holiday. The purpose of a sporting tour is to
exercise and keep physically fit. At the same time travellers enjoy natural
surroundings, fresh air and clean water.

Travellers combine action and relaxation during a sporting holiday.

Tourist companies offer hiking, cycling, boating, rafting and other kinds of sporting
tour.

Very often sporting tours require preparation and special training. First the tour
instructors will plan the itinerary. Then they will train tourists how to use sporting
equipment. They will explain the details of the route. They will define means of
transportation, provision of meals and overnight accommodation.

During some tours travellers carry their luggage and sporting equipment
themselves. During some other tours special carriers transfer the luggage for them. It
depends on the difficulty of the tour, on the tourist destination and the local practice.
Within sports tourism there is water tourism, mountain tourism and
mountaineering, skiing. Sports tourism is popular all year round.

1. What type of holiday is sporting tour?

2. What is the purpose of a sporting tour?

3. What do travellers enjoy during a sporting tour?

4. What kind of sporting tours do tourist companies offer?

5. How will instructors prepare travellers for sporting tours?

6. What will instructors plan before the tour?

7. Who carries the tourists' luggage during a sporting tour? What does it depend
on?

8. What types of tourism are there within sports tourism?



Practical lesson 6. Hotel facilities

BUSINESS TOURISM

Business tourism is a travel for business purposes.

Business travellers are businessmen and government officials. They travel on
different missions. They often travel to attend a convention. Convention tourism is a
part of business tourism. It involves taking part in a conference or a seminar.
Business travellers often travel to attend an international exhibition or a trade fair.
There are tourist companies that provide business services. Those are fax, telex

and telephone communications, secretarial services, answering service, business
meeting arrangements. There are business facilities for business travellers at hotels,
airports, on airplanes.

Business travel will develop faster than other types of tourism in future. There
will be more business tourists and more tourist companies which will deal with
business tourism. They will provide more services in future. They will collect
information on markets and trade partners, provide economic data on monitors, arrange
negotiations, offer pre-convention and post-convention tours.

1. What kind of travel is business tourism?

2. What kind of tourists are business travellers?
3. What do business tourists travel for?

4. What does convention tourism involve?

Practical lesson 7. Complaints

1.What complaints arise from clients in tourism.
2.How can complaints and shortcomings in the tourism sector be eliminated?

INCENTIVE TOURISM

Incentive tourism means that a business company offers holiday tours to its
employees and covers all travel expenses.

On the one hand, the company does it as a reward or a bonus to a person for his
successful work.

On the other hand, the company does it as an incentive for the future. The
company hopes that the employee will work even better in future and bring profit to
the company.

Very often an employer sets a target for an employee: «You will earn a holiday
in France for your family if you exceed your quota by 10 per cent next yeary.

Incentive tourism emerged in the 1960s in the USA. Later on it spread in Europe.

But only large progressive corporations offer tours to their employees.
In some countries there are specialist tourist companies which arrange incentive
tours for business corporations. They take great responsibility because incentive tours
go under the name of the business corporation. It means that good travel arrangements
will improve its reputation. Bad travel arrangements will shake its reputation.
This type of tourism is still a very small part of international tourism. Most
probably this type of tourism won't grow in future.



1. What does incentive tourism mean?

2. Why does a business company offer incentive tours to its employees?

3. What sort of target does an employer set for the employee?

4. When and where did incentive tourism emerge?

5. What kind of companies offer incentive tours?

6. Why do tourist companies take great responsibility when they arrange incentive
tours for business corporations?

7. How popular is this type of tourism?

Practical lesson 8. Contracts

1. Types of contracts in tourism
2. Travel insurance
3. Rights and obligations of participants in a travel contract

FAMILIARIZATION TOURISM

Familiarization tourism is often called just FAM tourism. It means that a
business company sends its staff on educational tours to its branches or other business
companies in other cities and countries.

If a travel agency sends its travel clerks on FAM tours, it means that they will
have educational visits to a tourist destination. There they will get familiar with local
facilities, hotels, restaurants and attractions. They will study a tour operator's or local
travel agency's practice.

The main purpose of travel clerks on a FAM tour is to get necessary knowledge
from personal experience. When the clerks return home, they will know what to offer
and what to explain to their customers about the destination.

Some experts say that FAM tourism is a part of incentive tourism. On the one
hand, such a tour is an incentive to the travel agency staff selling holidays. On the other,
it is a benefit to the tour operator which arranges them.

FAM tourism is very popular and will become even more popular in future.

1. What does familiarization tourism mean?

2. What do travel agencies send their clerks on FAM tours for?

3. What do travel clerks get familiar with during FAM tours?

4. What is the main purpose of travel clerks on a FAM tour?

5. What will the travel clerks know when they return home?

6. Why do some experts say that FAM tourism is a part of incentive tourism?

Practical lesson 9. Negotiating a deal

Cross out one odd term in each line. Explain your choice.

1) secretarial services, government officials, trade partners, telephone
communications, international exhibition, travel agency staff, negotiations;
2) holiday-maker, vacationist, official, tourist, traveller;




3) expensive, international, cultural, cookery, ecological, educational,

4) entertainment, international, contest, disco, swimming-pool, concert, fittingcentre;
5) trainings, motoring, gambling, mountaineering, cycling, cruising, hiking;

6) exercise, equipment, training, instructor, competition, enduring;

7) to depend on, to devise, to report to, to sort out, to spread out, to deal with, to
slow down;

8) necessary knowledge, educational tour, personal experience, branch, tourist
destination;

9) itinerary, tour, destination, quota, route, tour package;

10) expenses, reward, bonus, incentive, profit, successful.

Aagree or disagree with the following statements. Correct the false ones.

1) Tourism can not be classified.

2) The main factor of tourism typology is a form of ownership.

3) International tourism is one of the forms of tourism.

4) Cultural tourism involves visiting rugged regions and dangerous places such as
mountains and caves.

5) Leisure travel is often characterized by staying in nice hotels or resorts, relaxing
on beaches or in a room, or going on guided tours and experiencing local tourist
attractions.

6) Extreme tourism is also called sustainable tourism.

7) People travelling for leisure purposes are interested in the conference facilities
at a destination.

8) Travelling alone or with groups to participate in hobby interests and to meet
others with similar interests is known as sports tourism.

9) Ecotourism helps to support the local agricultural economy.

10) During business tourism, individuals are still working and being paid, but are
doing so away from both their workplace and home.

11) Incentive tourism is rapidly growing worldwide.

12) Sports tourism involves people travelling to participate in sporting events.

13) The classification of tourism is complete.

14) FAMs are very important in the hospitality industry.

15) Business travellers may be more interested in the conference facilities or the ease
of getting from the city centre to the airport.

Practical lesson 10. Applying for a job

Give English equivalents to the words in brackets.

1) There are many (mpuuun) why people travel.

2) Tourism (moxHo knaccuduiuposats) in terms of different factors.

3) The main factor of tourism typology is the (uens) of a tourism trip.

4) There are tourist companies that provide business services: (yciayru cekperapsi),
(cy>x0a cekperapeit Ha TenedoHne), (OpraHu3aIus AeI0BbIX BCTPEY).

5) Cultural tourism involves visiting unique (zocTonprMe4aTeTbHOCTH).

6) Adventure tourism means travelling to (tpyxnonpoxoaumeiit) and (omacHsrii)



places.

7) Ecotourism (o0beaunsaTs) tourism with ecology.

8) A resort hotel offers its customers contests, concerts, shows, (aHuMarOHHBIE
nporpammsi) for children.

9) Sports tourism implies participating in various (CiopTHBHbIE MEPOITPHUSITHS)
and (copeBHOBaHU).

10) (AzaptHbic urpsl) is very popular nowadays.

11) Incentive tourism means that a business company offers holiday tours to its
employees and covers all (moposxHbIE pacxompl).

12) The list of different types of tourism is (He MOJIHBI).

13) If a travel agency sends its travel clerks on FAM tours, it means that they will
have (obpa3zoBarenbHbIN BU3HT) to a tourist destination.

14) During sporting tours tour instructors define (cpexcrsa Tpancmopra),
(obGecnieuenue nuTanuem), and (HOUJIEr).

15) Leisure travellers usually visit different attractions: local
(IIOCTOHpI/IMCIIaTeJIBHOCTI/I) or (HapKI/I paSBJIG‘{eHI/Iﬁ UIJIIN TEMATHUYECKHUE

MapKu).

Practical lesson 11. Tour operators

Fill in the blanks.
equipment

travel expenses
answering service
recreation

the itinerary
mission

a target
convention
mountaineering
surroundings

a bonus

data

staff

training

a FAM tour

1) tourism is one part of business tourism.

2) FAM tourism means that a company sends its on educational tours to

other companies.

3) Sporting tourists enjoy exercise and natural

4) Tourist companies provide special services for businessmen. Among them are
and business meeting arrangements.

5) Within sports tourism there is water tourism, mountain tourism and

6) During travel clerks get familiar with local facilities.



7) The purpose of pleasure tourism is
8) Sports tour instructors will always train tourists how to use sporting :

9) Tourist companies will provide business tourists with economic on
monitors.

10) Sporting tours require preparation and special

11) The incentive tour is a reward or to a successful employee.

12) Business tourists travel on different

13) An employer often sets for an employee to exceed his quota.

14) A sporting tour instructor will carefully plan

15) The employer covers the employee's during an incentive tour.

Practical lesson 12. Travel agency activities

State whether these tourists’ travel refers to domestic tourism (D),
inbound tourism () or outbound tourism (O). Then define the particular type of
tourists.

1) A salesman from Texas who is awarded with a holiday package to
Washington DC

2) A salesman from Rome who is awarded with a holiday package to
San Francisco

3) A French woman whose trip to Rio for plastic surgery is arranged
by a Brazilian travel agency

4) An American who is invited by his business partner in Berlin to
witness the Football World Cup Final

5) A Russian businessman who is referred to a private cardio surgery
in Israel by his family doctor

6) A salesman from Beijing who travels to a fair in Guangzhou

7) A group of Germans coming to Russia on an international mission
to help clean Lake Baikal

8) Hoards of Russians flying to Turkey for their summer holidays

9) A group of Russian students hitch-hiking over Europe

10) A fashion designer from Tokyo who is invited to a show in Milan
11) A British tourist who goes to Sweden for fishing and hiking

12) A representative of London University who is sent to China to
recruit some foreign students

13) A Russian professor who goes rafting in Mongolia

14) A student from Tomsk taking a tour of Saint Petersburg museums
15) A CEO from Chicago flying to a business meeting in New York
16) The congregation of a Russian church taking an organized tour to
Jerusalem

Practical lesson 13. Economics of tourism

The present-day tourist industry offers a great variety of tours and types of



tourism. Adjectival tourism is the term used to define the numerous niches or
specialty travel forms of tourism, whose names comprise adjectives.
A) Group the following examples of tourism types according to the market niches:

Adventure tourism

Fertility tourism

Pop-culture tourism

Agritourism

Genealogy tourism

Responsible tourism

Archaeological tourism

Geotourism

Rural tourism

Atomic tourism

Halal tourism

Sex tourism

Bookstore tourism

Heritage tourism

Shark tourism

Christian tourism

Jungle tourism

Space tourism

Couch Surfing

Kosher tourism

Suicide tourism

Culinary tourism

Literary tourism

Sustainable tourism

Cultural tourism

Medical tourism

Village tourism

Dental tourism

Militarism heritage

Water tourism

Drug tourism

tourism

Wellness tourism

Ecotourism

Music tourism

Wildlife tourism

Extreme tourism

Nautical tourism

Wine tourism

1) Adventure and extreme

2) Culture and the arts
3) Extralegal

4) Food and drink

5) Historical

6) Low-impact

7) Medical and dental
8) Nature and rural

9) Religious

10) Water-related

Practical lesson 14. Tourism management
Read the text and do the tasks given below.
Tourism is an important sector of the national economy of Belarus. Belarus has

created all necessary conditions for the development of inbound tourism. Belarus is a
state open to cooperation, including in tourism. One of the popular types of tourism is
agro-ecotourism which utilizes the capacity of rural regions, local historical and
cultural heritage. The development of cognitive, ecological and scientific tourism is
closely connected with the formation of the tourism product in small towns and
protected natural sites. This is possible through the implementation of state programs.
There were the following programmes: the programme for the development of a
network of specially protected natural areas for 2008-2014, the programme for the
development of the Belarusian part of the Augustow Canal for 2009-2011, the
programme for social and economic development and multiple use of the natural
resources of the Pripyat Polesie for 20102015, the Naroch region development
programme for 2011-2015, the Mstislavl and Mstislavl District development




programme for 2011-2016. The implementation of international tourism projects such
as Unknown Europe in Grodno Oblast, Euroregion Poozerye, Bella Dvina in Vitebsk
Oblast and many more will allow for an efficient use of the country’s historical and
cultural heritage, its unique natural potential, ensure its protection, especially in small
towns and rural regions. In recreational and health tourism the focus will be made on
the construction of modern spa and wellness centres, development of children’s health
centres similar to the Zubrenok national children’s recreational centre, guesthouses and
holiday hotels for senior citizens and students in small towns and villages, development
of recreational tours.

Development of transit and cross-border tourism will be continued as part of
the programmes on good neighbourliness and twin-town relations with the regions of
Russia and neighbouring countries as well as the Union State tourism programmes.
More effort will be put into the development of international tourist routes including
cross-border educational, sports, recreational, medical, environmental and agro-tours.
Sports tourism is closely associated with the development of necessary infrastructure
in the regions with the use of water systems and natural resources, construction of
sports facilities and ski centres, aquaparks, cultural and entertainment centres, ice
arenas. Development of water tourism in the regions requires enhancement of the
associated infrastructure along the rivers Dnieper, Dvina, Sozh, Pripyat, Berezina and
their confluents, construction of quays, acquisition of sea vessels, extension of the tours
to the country’s historical, cultural and natural sites, tailor-made tours and specialized
programmes. Pilgrimage tourism is associated with visits to religious shrines and
spiritual development. Travel operators will invest more effort in the development of
tours to the religious sites of the Republic of Belarus. The Sports and Tourism Ministry
will focus on setting up the advanced tourism infrastructure, logistics, up-to-date tourist
facilities in small towns, upgrading of the existing sanatoriums and wellness centres,
development of road service and infrastructure of water systems and specially
protected natural sites, hunting and fishing lodges, children’s tourism and local lore
studies. New projects include construction of helipads near the tourist hubs,
development of beach zones and health paths. In general, tourism in the country will
be promoted through the creation of the modern international tourist centres and
complexes based on new technologies and also investment projects and international
programmes. It should be noted that the national tourism policy is formulated in the
context of the social development concept of the country and takes into account the
transfer of the national economy on a path of innovative development. Educational
policy in the tourism sector should take into account modern requirements for quality
tourism services and human resources.

Practical lesson 15. Tourism marketing
1. Essence and types of marketing
2. Features of modern marketing in tourism

I. Make up interrogative and negative sentences.
+ The student is speaking to his friend at the moment.



? Is the student speaking to his friend at the moment?

— The student is not speaking to his friend at the moment.

1) We are doing very well in languages.

2) | was speaking English too slowly yesterday.

3) The travel agent will be waiting for you tomorrow at 12.30 p.m.

4) Her English is getting better.

5) The students were trying to grasp the difference.

6) This group of animators will be working hard during the sea voyage.

7) The list of different forms and types of tourism is constantly enriching.

8) The booking agent was speaking over the phone when | entered the office.
9) The students will be discussing their future careers at tomorrow’s conference.
10) The ticket agent is working on the computer now.

11) My spelling and pronunciation were getting better.

12) Industrial tourism is growing rapidly nowadays in many countries.

13) They were trying to choose a holiday they all could agree to.

14) The customers will be asking questions about the tour.

15) I'm taking my holiday at the end of August.

Practical lesson 16. Consumer behavior in tourism

1. Theories of motivation
2. Features of consumer behavior in the tourism sector
3. Ways to influence consumers

I. Make up tail-questions.

1) We are doing well in English. — We are doing well in English, aren't we?

2) We are not doing well in English. — We are not doing well in English, are we?
1) You are practising your English.

2) The ticket agent was selling tickets.

3) The guide will not be waiting for us.

4) The managers are discussing the prices.

5) He was trying to grasp the difference.

6) The customers will be asking questions about the tour.

7) Your friend is not thinking of any other job.

8) The guide was counting her tourists.

9) They will be having a business meeting with their suppliers.

10) Your classmates are not planning to enter any other tourist college.

11) The students were choosing a career in tourism.

12) They will be taking an exam in Destination Geography tomorrow at 3 p.m.
13) They are not thinking about the price.

14) The tour operator was developing a new tour.

15) The students will not be working full-time.



4. JUTEPATYPA U UHOOPMAIIMOHHOE OBECIIEYEHUE

4.1. IlepeueHb OCHOBHOM U JTOTIOJHUTEIHHOM JTUTEPATYphl, HEOOXOAMMOMN IJI1 OCBOCHUS JUCLUILTUHBI

4.1.1. IlepeueHb OCHOBHOM JIUTEPATYPBI:

1.Kypsiera, P. 1. Awnrmmiickuii s3b1k. JIeKCuka M rpamMmaTtuka . ydyeOHUK ayis By3oB / P. U.
Kypsiea. — 8-e uzn., ucnp. u gon. — Mocksa : U3garensctBo FOpaiit, 2024. — 497 c. — (Briciee
obpaszoBanme). — ISBN 978-5-534-16536-4. — Tekct : amekTponHbIi // OOpa3oBaTenbHas
wiatdopma tOpaiir [caiit]. — URL: https://urait.ru/bcode/544927

2.Hem3opona, I'. JI. Axrnuiickuii s3eik. ['pammaTuka : yuyeObHoe nmocodbue st By3oB / I, JI.
Hes3oposa, I'. 1. Hukutymkuna. — 2-e u3., ucnp. u aon. — Mocksa : U3narensctBo KOpaiit, 2024.
— 213 ¢. — (Beicmiee obpaszoBanme). — ISBN 978-5-534-09359-9. — TekcT : 3eKTpoHHBIH //
Oo6pasoBarenbhas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/537717

4.1.2. TlepeueHb TOMOJHUTEIBLHOMN JIUTEPATYPHI:

1.Momnsira, E. B.  AHrnmiickuii si3bIk A1 U3ydarommx TypusMm (A2-Bl1+) : yuebHoe mocobue
st By30B / E. B. Momnsira. — 6-¢ usn., ucnp. u gom. — Mocksa : M3narensctBo FOpaiit, 2024, —
267 c. — (Bricmiee ob6pazoBanue). — ISBN 978-5-534-10436-3. — TekcT : 2JIEKTpOHHBIN //
Oo6pasoBarenbHas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/541363

2.Tpubynckas, C. A. AHrnuiickuil s3bIk U1t u3ydarouux TypusM (B1-B2) : yue6Hoe nocoOue

st By30B / C. A. TpubyHckas. — 2-¢ u3j., nepepad. u mon. — Mocksa : M3garensctBo FOpaiiT,
2024, — 218 ¢. — (Bricmee oopazoBanue). — ISBN 978-5-534-11310-5. — Tekcr : 2JIeKTPOHHBIH //
OoOpasoBarenpHast miarpopma HOpaiit [caiit]. — URL: https://urait.ru/bcode/540700 (mara

obpamenus: 21.03.2024).

4.2. IlepeyeHb yueOHO-METOUUECKOT0 00ECIeUeHHsI CaMOCTOATENbHOM paboThl 00yJaroLIUXCS 110
JTUCIUIIINHE

1. Meronuueckue yKa3zaHUs 10 BBHINOJIHEHHUIO MPAKTUYECKUX 3aHATHH 1O JUCHUIUIMHE
«MHOCTpaHHBIN A3bIK B podeccuoHanbHOM chepe» ans cTyaeHToB cnenuanbHocTi 43.03.01 CepBuc
[DnexTpoHHas Bepcus].

2. Meronnyeckue yKa3aHMs IO OpraHU3alMM CaMOCTOSATENBHOM pPabOThl CTYAEHTOB I1O
muctuminie «MHOCTpaHHBIM SI3bIK B Ipo¢ecCHOHANBHOU cdepe» ISl CTYAEHTOB CHEIUATIbHOCTH
43.03.01 Cepsuc [DnekTpoHHas BepcHs].

4.3. Tlepeuenp pecypcoB HH(POPMAIIMOHHO-TEIEKOMMYHUKAIIMOHHON ceT «HTepHEeT,
HEOOXOUMBIX ISl OCBOCHUS TUCIIUTLITUHBI

1. AHrIMiCKMA S3BIK Ul TyTEUISCTBMA M Typu3ma. — Pexum npoctyma: https://online-
class.by/ru/news/blogh/angliyskiy-dlya-puteshestviy

2. Typusm u TOCTETIPUUMCTBO. — Pexxum J0CTyma: https://vk.com/wall-
36775085_506193?ysclid=lu2krjgwix433761765
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BBEJAEHHUE

BrinonHenne caMocToATeNnbHONM paboThl TpeOyeT MPOSBICHUS TBOPUYECTBA,
yMEHUs1 OTOUpaTh HEOOXOAUMBIA MaTepUall U aHATTU3UPOBATH HH(OPMAITHIO.

VY4eOHbI MIaH BBICIIUX YYEOHBIX 3aBEACHUM MpEeAyCMAaTPUBAET CTYJECHTaMU
HamnpasiieHus 43.03.01 «CepBuC» CcaMOCTOSTENBHOE PEIICHUE CUTYAllMOHHBIX 3aJJaHUM
no aucuuminae « MTHOCTpaHHBIN SI3bIK B PO ecCUOHATBHOM cepey, KoTopast sSBIsSETCS
BOXHBIM 3BEHOM B BBIPA0OTKE CTYJCHTAMH HAaBBIKOB CAMOCTOSITEIIBHOTO HW3YYCHUS
HAayKH U MPUOOPETEHUU ONbITA CAMOCTOSATEIBHOIO MOJYYEHUs U HAKOIUICHUS] 3HAHUU,
YTO HE0O0XOoauMO OyayleMy JIUIUIOMUPOBAHHOMY CHEIUMAIUCTY B €ro TPYAOBOM
JEATEIIbHOCTH.

Hacrosimmme metomuyeckne ykasaHus 0003HAYAIOT TOPSIAOK BBITIONHEHUS U
oopMIICHUSI CaMOCTOSTENbHOW paboThl. TeopeTmdeckas dYacTh pabOTHI JOHKHA
OTpa)kaThb HOHUMAHUE CTYJEHTOM TEOPETUYECKOTO 3HAUCHHS UCCIEAYEMOTO Bompoca. B
UTOT€ CTYJEHT JOJDKEH II0Ka3aThb CBOKO MOJATOTOBJIEHHOCTh K CaMOCTOSATEIBHOMY
BBITIOJIHEHUIO KOHKPETHOM HCCJIENOBATENLCKOW M aHAIUTUYECKOW paboThl  TO
U3YYEHUIO0 0COOCHHOCTEHN OOIIEHUSI HA MHOCTPAHHOM SI3bIKE.



1. OBIIUE TPEBOBAHUA

BrinonHeHne caMOCTOSATENbHOM pabOThI, SBISETCS CaMOCTOSTENBHON Yy4eOHOI
paboToi CTyA€HTa, IIPU 3TOM LIEJIb €€ BBIIOJIHEHHSI COCTOUT B CUCTEMAaTHU3allMK 3HAHUI
Y TIPEJICTaBJIEHUN 00 0COOEHHOCTSIX AEJIOBOr0 OOILEHUS B TypU3ME.

CamocTtosTenbHass paboTa COCTOUT U3 MOATOTOBKM OTBETA Ha BOIPOCHI. BbriOop
BOIIPOCA ITPOU3BOAUTCS B COOTBETCTBUM C YKa3aHHBIMH HMKE 3aJaHUSIMU.

[lepen BBIIOTHEHUEM CAMOCTOSATENBHOM PabOThI CTYAEHTY HEOOXOAUMO:

- U3YYUTb TEOPETHYECKUU M MPAKTUYECKUN MaTepual B COOTBETCTBYIOIIUX
MCTOYHUKAX JIMTEPATYPHI 110 JAHHON AUCLUILINHE;

- 03HAKOMHUTBCSI  CO  CTAaTHCTHYECKUMHU  JAHHbIMH, [yOJMKYyeMbIMU B
NEPUOINYECKOM NIEYaTH U B CTATUCTUYECKUX COOPHUKAX;

- O3HAKOMMTBCS CO CTAThSIMU IEPUOAUYECKON ME€YATH, OCBEIIAIOIIMMH BOIPOCHI
CaMOCTOSITENILHOM pabOTHI.

BeinonHsiemass camocrosiTenbHas paboTa JOHKHA COOTBETCTBOBATh BHIOPAaHHOMY
BOIPOCY, COJIEpP’)KaHUE BOIPOCOB JIOJDKHO OBITH PACKPBITO IOJHOCTBIO, HPU ITOM
HEoOX0oauMO u30eratb MIA0JOHHOTO TIEPENUCHIBAHUSA TEKCTOB Y4eOHUKOB. [l
JI0Ka3aTesIbcTBa ONPENEIEHHON 3aKOHOMEPHOCTH, OOOCHOBAHUS BBIBOJIOB TpeOyeTcs
npuBecTH IU(POBON MaTepuan, KOTOPBIM CIYXKUT JoKa3aTenbHOW Oazoil. I[lpu
pELIEHNH MOCTaBJICHHBIX 3a/Ja4 HEOOXOJIMMO HCIIOJIb30BaTh 3HAHUS, MOJIYUYEHHbIE
IpU CAMOCTOSITEIbHOM HW3y4YeHUH MaTepuana. Pabora gomkHa OBITh HamucaHa
IrPAaMOTHO M pa300pUYMBBIM MoYepKoM. OTBEThI Ha BOMPOCHI CAMOCTOSITENBHOM padOThI
JOJDKHBI OBITh KOHKPETHBIMU, TOYHBIMHU, 0O€3 JHUIIHUX OTCTyIJieHuid. B mponecce
CaMOCTOATENILHOTO M3yYEHHs] Marepuana W BBINOJHEHUS CaMOCTOSTEIBbHON padOThI
CTYZIEHTBI MOTYT MOJI30BATHCSI KOHCYJIbTALMEN MPETIOAABATEIIEH.



2. BAPUAHTHI CAMOCTOSTEJIBHO BBIIIOJTHAEMOM PABOThHI

3aoanus 0na npoeepKu yposHs 00yUeHHOCHIU.

1.Make up special questions.

The travel agent is speaking to the customers in the office.

a) Who is speaking to the customers in the office?

b) What is the travel agent doing in the office?

¢) Who is the travel agent speaking to?

d) Where is the travel agent speaking to the customers?

1) They are putting a new tour together. (Who, What, What kind of)

2) His English was getting better. (What, Whose, How)

3) The instructor will be picking the group up from the airport and putting the

tourists up for a few days in a sporting camp. (Who, Where...from, Whom,

Where)

4) The travel agent is talking to the customers at the moment. (Who, What,
When)

5) The ticket agent was working on the computer. (Who, What)

6) The guide will be conducting a tour of the museum. (Who, What, What kind

of)

7) Our tourism manager is doing well in foreign languages. (Who, Whose,
How,What ... in)

8) The customers were asking questions about the tour. (Who, What, What...
about)

9) The tourism manager will be selecting new employees. (Who, What, Whom,

What kind of)

10) They are planning a business meeting with their suppliers. (Who, What,
What kind of, Who ... with)

11) The tourists were hiking half of the route and were carrying their luggage

themselves. (What, How long, Who)

12) The tour operator will be developing a new tour. (What, Why, Who, What
kind of)

13) He is thinking about his exam in Destination Geography. (Who, What,
What...

about, What kind of)

14) She was practising her English because she was going to take her exam.
(Who,What, Why)

15) Travel clerks will be having an educational tour to the company’s branches
to get familiar with local facilities, hotels, restaurants and attractions. (What kind

of, Who, Where, Why).

Open the brackets.
1) Where is your manager? — He is in his office. He (to work) on the computer.
2) What the ticket agent (to do) when you came? — She (to issue) air tickets.
3) The managers (to discuss) prices at their morning meeting next Wednesday.



4) At the moment we (to look) for a Commercial Director.

5) What exam the students (to take) yesterday at this time? — They (to take) an

exam in Destination Geography.

6) This time next Tuesday our tourists (to sunbathe) on a beach in Italy.

7) Who these customers (to look) for? — They (to look) for our tourism
manager.

8) The tourists (to have a rest) while special carriers (to transfer) their luggage
for them.

9) You (to use) the Internet in half an hour?

10) Where our guide (to go)? — She (not to go) anywhere. She (to wait) for us.

11) The tourists (to look through) picturesque travelogues while the ticket agent
(to issue) tickets for them.

12) The general manager (to interview) new employees at 6 o’clock next
Thursday.

13) | (to read) your brochure. — You (to think) about the price, aren't you? — No,
| (not to think) about it.

14) The travel agent (to talk) to the customers when the telephone rang.

15) The group of businessmen (to stay) at the hotel until next Monday?

VI. Translate from Russian into English.

1) Mowu npy3bst IaHUPYIOT paboTaTh B TYPUCTCKOM OH3HECE. A 4TO
IJIaHUpPYElIb AenaTh Thl? — S MIIaHUPYIO CTaTh SKCKYPCOBOJIOM WJIU THAOM-
MEPEBOTUUKOM.

2) TypareHT pazroBapuBaj o TeaeQpoHny, Koraa Tel Boues B opuc? — Her, on

BCTPEUAJICA C MOCETUTEISIMH.

3) Yro BBl OyzaeTe AenaTth BeuepoM? — Mbl OyeM mpocMaTpuBaTh KaTaloTH U

BBIOUPATH TYP.

4) Yem B TaHHBI MOMEHT 3aHMMaeTcs Baml MeHemkep? — OH OeceayeT ¢

MOCTaBIIUKAMH.

5) Koraa Thl nnaHupyeiib NOCTYIAaTh B TYPUCTCKUAN KoJmeax? — 5 He
IJIAHUPYIO TIOCTYNAaTh B KOJUIEIXK. A cTyneHT Poccuiickol MexXyHapOIHOM
aKaJeMHH Typu3Ma.

6) [Touemy MeHemKepsl cunenu B opuce Tak mo3aHo? — OHU KAAIH CBOUX

KJIUEHTOB.

7) TBoit npyr O6ynet padotaTh JeToM? — [la, oH OyaeT paboTaTh B TYpareHTCTBE

WJIU B TOCTUHUIIE BO BpeMs KaHUKYJ. — Korna on coOupaercs HadaTh paboty? —

OH coOupaeTcst IpUCTYIHUTH K paboTe 3aBTpa.

8) Uro ceiiuac aenaet HHCTPYKTOp? — OH OOBSICHSIET TYpHCTaM, Kak
MOJIb30BAaThCS COPTUBHBIM CHAPSIHKEHUEM.

9) Bo BpeMs 03HAKOMHUTEIBHOTO Typa COTPYIHHUKHU HALIETO TYPUCTUYECKOTO

areHTCTBA U3y4ajiid MECTHBIC YCIIOBUS Pa3MEIICHUs], TUTAHUS U Pa3BICUYECHUS.

10) CneunanbHble EPEBO3UUKHU OYIyT 3aHUMATHCS IOCTABKOM Oaraxa
TYpPHUCTOB, B TO BpEeMS KaKk CaMH TypHUCThI OYAyT 10OMpaThCs 10 MECTa Ha3HAUCHUS
MEIIKOM.



3. METOANMYECKHE PEKOMEHJALIMMA 11O TIOATI'OTOBKE
NMHAUBUAYAJBHbBIX TBOPYECKHUX ITPOEKTOB

NHnuBuyanbHBIN MPOEKT MpecTaBisieT coboil ocodyr GopMy opraHuzanuu
NeATSIHHOCTH 00yYarOIIXCSI.

[Ton pykKOBOJACTBOM HAYYHOTO PYKOBOJUTEIS CTYACHT JOJDKCH:

- COCTaBUTh WHIUBHUAYATbHBIN IIJIaH MPOEKTHOHN pabOTHI;

- chopmynupoBath NMpoOIEeMy W TEMYy MPOEKTHOH paboThl, 00OCHOBHIBATH
aKTyaJbHOCTb NMPOOJIEMBI;

- ONpEeNeNnuTh I[edb U 3aJa4H, BBIACIUTh OOBEKT M MpPEeAMET MPOEKTHOM
paboTHI,

- chOopMyIHPOBATh TUIIOTE3Y;

- yMeTh paboTaTh C pa3IMYHBIMH HCTOUYHHKAMU HHPOpPMALUH, OGOPMUTH
oubmorpaduvecKkue CChUIKH, COCTaBUTh OMONIUOrpauuecKuil CIuCoK;

- BBIOpaTh M TMPUMEHUTh Ha MPAKTUKE METOJbl HCCIEI0BATEIbCKOM
eI TeTIbHOCTH, aJICKBaTHBIC 3aJja4yaM MCCIIEIOBAHMUS;

- HUCTIOJB30BaTh MYJIbTUMEIUMHBIE PECYpPChl U KOMITBIOTEPHBIE TEXHOJOTUU
1711 00paboTKHU, Mepeaun, CUCTeEMaTH3allul HHPOPMAIINK;

- 0hopMUTH pe3yJbTaThl HCCIENOBAaHUS C IOMOUIBIO ONUCAHUSA (AKTOB,
cocTaBjeHHs Tabnui, rpagukoB, choOpMyIUPOBATh BBIBOIbI;

- MPEACTAaBUTH PE3YIbTATHI MPOCKTHON PabOTHI B BHAEC MPE3CHTAIIUH.

Bubel npoekToB:
UCCIIEIOBATEIHCKUE;
TBOPYECKUE;
COIMAJIbHBIE;
MPaKTUKO-TIPUKIIATHBIE.

TpeGoBaHus K CTPYKType NPOEKTAa

CtpyKTypa npoekTa BKJIIOYaeT B ceOs:

1. BBEJJEHUE nomKHO BKIIIOYATh:

- YETKOE U KpaTKoe 00OCHOBAHUE TEMbl UCCIIEAOBAHUS;

- aKTyaJbHOCTH (KOTOpasi 00ycloBUIa BBIOOP TEMBI UCCIIEAOBAHUA);

- menu U 3a7adv  (KOTOpble HEOOXOAMMO PEHIUTh [ JAOCTHKEHUS
MIOCTaBJICHHOM I1CJIH);

- 00BEKT UcclieloBaHus (MPOLECC WK SBJICHUE, TOPOXKAarollee NpoOIeMHYIO
CUTYAaIUIO U U30paHHOE ISl U3YUCHUS);

- MpeAMET UCCIe0BaHus (HaXOAUTCS B IpaHUIlaX 00bEKTa — UMEHHO Ha HEM
JOJKHA ObITh HalpaBlieHa BHUMAaHUE);

- mpo0JiemMa KCClIeI0BAHUS;

- TUIIOTE3a UCCJIEOBAHUSI;

- METOJIbl UCCIIEIOBaHUS (MCIIOJIb30BaHHbIE JJIsSI JOCTUKEHHUS TOCTABICHHOM B
MPOEKTE LIENH);

- Hay4Has HOBHU3HA (MpaKTUUYECKOE 3HAUYCHHE MOJIYUYEHHBIX PE3YJIbTATOB).

2. OCHOBHASA YACTDB pabGoTel COCTOUT U3 pa3lesioB (MOAPa3JeioB,
MOJIMYHKTOB U T.1I.)



- COIEPXKUT 0030p M aHaIW3 JUTEpaTyphl MO pa3zpabaTeiBaeMol mpobieme,
HCTOPHUS BOIPOCA, YPOBEHb Pa3pabOTaHHOCTH MPOOJEMbl B TEOPUH U MPAKTHKE,
aHaJu3 M COMOCTABJCHUE PA3JIMYHBIX TOYEK 3PEHUS, U MPEIIOKECHHUE CBOETO
MHEHHS U PelIeHUs IPOOJIEMBI.

3. 3AKJIFOYEHUE - coaepXuT uTOTH padOThl, BaKHEWUIIINE BBIBOIBI,
KOTOpbIE TOJYYEeHBI CTYJEHTOM B pe3yJbTaTe paldoThl; pEKOMEHIAINU
OTHOCHUTEJILHO BO3MOXKHOCTEH MPaKTUUECKOTO MPUMEHEHHSI MaTepHaJIOB PabOTHI.

4. ITPNJIOXXEHUE

B »sTOT paszgen BXOISIT HOPMATUBHO - MPaBOBbIE JOKYMEHTHI, TaOJIMIIbI,
rpaduky, WITIOCTPALNHU, CXEMBI U T. 1.

5. CITMCOK UCITOJIB3YEMbBIX NICTOYHHUKOB

Cnucok ucnoiab3yeMbIX HCTOYHUKOB COCTABIISIET HE MEHee 15 HauMeHOBaHU,
BBITIOJIHSETCS B all)aBUTHOM TMOPSAAKE, OGOPMIISIETCS CTPOTO B COOTBETCTBUHM C
npaBujaMu oubauorpaduu.

I[IpumepHasi TeMAaTHKA TBOPYECKHX NMPOEKTOB

The role of self-management in a student’s life
Personal effectiveness of famous people (student’s choice)
Techniques for planning life goals

Innovative thinking

Types of hotel enterprises

Hotel business in Russia

Chain hotels

Small business in tourism

. Tour operator activities

10. Taxation of tourism enterprises

11. Tourist formalities

12. The current state of tourism in Russia

13. Types of tourism in the Stavropol Territory
14. How to attract a potential tourist?

15. Marketing and management in tourism.
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4. BOITPOCHI AJA HOATOTOBKMU K OK3AMEHY

Features of services

The essence of the service economy

History of travel and tourism

Roman Empire

The Middle ages

Columbus

Highlights of travel in the nineteenth century
Tourism in the Twentieth century

Travel and tourism industry

wWoNSOGOAWNE



10. Nature and characteristics of travel and tourism

11. What is tourism?

12. Different types of tourism
13. Traveller types and holiday mindsets
14. Tourist motivations

15. The changing face of tourism
16. Your country and region

17. Recent developments

18. Leisure travel

19. Mass tourism

20. Eco tourism

21. We are in tourism

22. Types of holidays

23. Defining a strategy

24. Destinations

25. Active tourism

26. Hotel facilities

217. Complaints

28. Contracts

29. Negotiating a deal

30. Applying for a job

31. Tour operators

32. Travel agency activities

33. Economics of tourism

34. Tourism management

35. Tourism marketing

36. Consumer behavior in tourism

5. PEKOMEHAYEMAS JIUTEPATYPA

4.1. [lepeueHb OCHOBHOW M JIONOJHUTEIBHOM JHUTEpAaTypbl, HEOOXOJUMOW NJIsi OCBOEHHUS
JUCLIUTUTMHBI

4.1.1. [lepeueHb OCHOBHOMW JUTEPATYPBHI:
1. KypsieBa, P. 1. Anrnmiickuii s3bik. Jlekcuka u rpammaruka : yueOHUK Juid By3oB / P. M. Kypsesa.
— 8-¢ wm3n., ucnp. u gon. — Mocksa : M3znarensctBo FOpaiit, 2024. — 497 c. — (Bsicmee
oOpazoBanue). — ISBN 978-5-534-16536-4. — Tekct : »snekTpoHHbI // OOpa3oBarenbHas
mwiatdopma FOpaiir [caiit]. — URL.: https://urait.ru/bcode/544927
2.HeszopoBa, I'. JI. Anrnuiickuii s3b1k. [ pammaTika : yuebHoe nocobue ais By3oB / I'. /1. HeB3oposa,
I'. 1. HukutymkuHa. — 2-€ u31., ucnp. u gor. — Mocksa : U3matensctBo FOpaiit, 2024. — 213 ¢. —
(Boiciiee o6pazoBanue). — ISBN 978-5-534-09359-9. — TekcT : anexTponHsbIi // OOpa3oBaTenbHas
mwiatdopma FOpaiir [caiit]. — URL.: https://urait.ru/bcode/537717

4.1.2. IlepeueHpb TOMOJHUTEIBLHOM JINTEPATYPHI:
1.Mommnsira, E. B. AHrnuiickuil s3Ik A8 u3ydaroumx TypusMm (A2-Bl+) : yueOHoe mocobue miis
By30B / E. B. Mommsira. — 6-e u3n., ucnp. u norn. — Mocksa : M3marensctBo FOpaiit, 2024. — 267 c.
— (Beicuiee o6OpaszoBanue). — ISBN 978-5-534-10436-3. — Tekct : DIEKTpOHHBIA //
O6pasoBarenbHas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/541363



2.Tpubynckasi, C. A. AHIMHNACKHNA SI3bIK A7 u3ydaromux Typusm (B1-B2) : yueGHOe mocobue s
By30B / C. A. TpubyHckasi. — 2-e u3j., nepepad. u gon. — Mocksa : M3natensctBo FOpaiit, 2024. —
218 c. — (Boicmee obOpazoBanme). — ISBN 978-5-534-11310-5. — Tekct : 31eKTpOHHBIA //
O6pasoBarenbHas wiathopma KOpaiir [caiit]. — URL: https://urait.ru/bcode/540700.

4.2. [IlepeueHbp y4eOHO-METOAMYECKOTO OOCCIICUCHHS] CaMOCTOSITCIIBHOW  paboThI
00ydJarouumxcs mo IUCHUILITNHE

1. MeTonuyeckue ykazaHus 110 BBIIIOJIHEHUIO IPAKTUYECKUX 3aHIATUHN 110 aucuuIuinHe «HOCTpaHHBIH
s3bIK B TIpoeccronansHol chepe» st cryneHtoB cneruanbHoctu 43.03.01 CepBuc [DnekTpoHHas
BEpCHs].

2. Metoauueckue yka3aHMs 110 OPraHU3alMM CAMOCTOSITEIbHONH pabOThl CTYIEHTOB MO JUCLUIUIMHE
«VIHOCTpaHHBIH SA3BIK B MPo(ecCHOHANBbHOM cdepe» ans cryaeHToB crenuanbHocTi 43.03.01 CepBuc
[DnexkTpoHHas Bepcus].

4.3. Tlepeuennb pecypcoB HH(DOPMALMOHHO-TEIEKOMMYHHKAIIMOHHON ceTH «HTepHeT»,
HEOOXOAUMBIX JISI OCBOEHUS JTUCITUTIIUHBI

1. AHTTIMICKMIA SI3BIK U1 MyTEHIECTBUH W TypusMa. — Pexum pocryma: https://online-
class.by/ru/news/blogh/angliyskiy-dlya-puteshestviy
2. Typusm u TOCTEIIPUUMCTBO. — Pexum JIOCTYTIA: https://vk.com/wall-

36775085 506193?ysclid=lu2krjgwix433761






