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1. HEJIb 1 3AJJAYHU OCBOEHMS TNCHUIIVINHBI

[Henbto ocBoeHMs MUCHMIUIMHBI ~ «MHOCTpaHHBIA S3BIK B TPOQeCcCUOHATBHON
chepe» sBisercs dopmupoBaHue kommereHuun YK-4 Oyayuiero crenuaniucTta 1o
HarnpabiieHn0 1oaArotoBku 43.03.01 Cepsuc. OCHOBHas LENb Kypca 3aKIIOYaeTcs B
M3YYCHUU M TPUOOPETECHUU TEOPETHUUYECKUX 3HAHUN M MPAKTUYECKUX HABBIKOB IIO
OCYIIECTBJICHHUIO JEJIIOBOM KOMMYHHUKAallUM B YCTHOWM M THUCbMEHHOW (opmax Ha
WHOCTPAHHOM $13bIKe B TpodeccuoHaIbHOM cepe U 3a ee MpeaesiaMu.

3aayaMy OCBOCHMSI JUCLIUIIINHBI SBIISIOTCS:

-U3y4YeHHE MpaBUJI BEACHUS YCTHBIX IIEPETOBOPOB U JEJIOBOW MEPENHUCKH B
npo¢eccuoHaIbHON chepe Ha MHOCTPAHHOM SI3BIKE;

- mpuoOpeTeHue CHocOOHOCTH CBOOOJHO ¥ TMPaBWIBHO OOMIAThCS HaA
MHOCTPAHHOM SI3bIKE;

- (QopmupoBaHUE CHOCOOHOCTH OCYIIECTBISATH JAETOBYI0O KOMMYHHUKALUIO B
YCTHOM U MUCbMEHHOMU (popmax B cepe cepBUCHON IKOHOMUKHY;

- IPUOOpPETEHHE CHOCOOHOCTH MOCPEACTBOM INMPUMEHEHUs 3HAHUK B 00JacTH
WHOCTPAHHOTO $I3bIKa OCYIIECTBISATH MEPOMPHUSITHS IO YIPABJICHUIO CEPBUCHBIMU
IPEITPUITUIMH.



2. METOINYECKHUE PEKOMEHJIAIINUHA K ITPOBEIEHUIO
MMPAKTUYECKHNX 3AHSTHUN

[IpakTiyeckue 3aHATHS NPEANONAral0T KCIOIb30BaHHE Pa3NUYHBIX (GopM  pabOTHI:
00CyXJIeHHEe TEOPETUYECKHX BOIIPOCOB, peIICHHE 3a1ad, OOCYXKIEHHE JOKIaJ0B, aHAJIU3
unpopmanuu. IlpakTuueckue 3aHATUS TPOBOAATCS C LENbIO YIUIYOJNEHUS U 3aKperuieHus
TEOPETHUUECKUX 3HAHWM, MPUBUTHUS HABBIKOB aHAIM3a OOCTOSATENHCTB JieJla B KOHKPETHO 3aJaHHOM
CUTyallud, 4YTO BeChbMa BaXHO [UI Oyaymied ¢pakTHYECKON neaTenbHOCTH. OHH, SBISICH
CaMOCTOSITeNILHOW (OpMOIl O0ydYEHHUs CTYACHTOB, YIIYOJSIFOT 3HAHUS M TPAKTHYECKHE HABBIKH
UCIOJIb30BAaHUsI HHOCTPAHHOT'O S3bIKA.

3aHsaTHs TPOBOAATCS B (OpMe OIpoca CTYACHTOB IO TEOPETHYECKUM BOIPOCAM,
0003HAYeHHBIM B IUJIaHAaX, a TaKke OOCYKIEHHUS BapUAaHTOB pPEIICHUS NPAKTHUYECKUX 3aJaHui
(curyanmii), KOTOpbIe OBUIM TPEUIOKECHBI B KQ4eCTBE TOJTOTOBKH K 3aHSATHIO. [ OTOBSCH K 3aHATHUSM,
CTYJCHTBI JOJKHBI U3yUUTh:
- COOTBETCTBYIOIINE TEME 3aHATUS NMPABUIIA TPAMMATHKHU U JICKCUKH;
- PEKOMEH/IOBAaHHYIO B IUIaHAX MPAKTUYECKUX 3aHITUN 0a30BYI0, a TAaKXKe JOIMOJIHUTEIbHYIO
JTUTEPATypy U METOIUYCCKUE pa3pabOTKH Il CTYICHTOB, TOATOTOBJICHHBIE Kadeapoil.

[IpakTHyeckue 3aHITHS CTPOATCS MO CIEAYIOUIEH cxeme:

- BHayYalle PernoaaBaTelib OObSABISICT TEMY U 33JIa4H MPAKTUICCKOTO 3aHSITHS,
- MIPOU3BOJUT OMNPOC CTYJIEHTOB IO TEOPETUYECKUM BOIpPOCaM, OOO3HAYEHHBIM B IJIaHE
3aHATHS, a TaKXKe MPOBEPSET HAJIMYUE Y CTYJICHTOB IMHUCbMEHHBIX pelleHud curyauuid. J[aHHble
peienus o0cyxaarTcs B opMe AUCKYCCUU HEMOCPEICTBEHHO HA 3aHATUU;
- 110 OKOHYAHUU 3aHATHUS OJABOJIATCS UTOTH TUCKYCCHUH U OOIINE UTOTH.

[InanupoBaHue MNPAKTUYECKUX 3aHATHH OCYIIECTBISETCS C YYETOM YCTaHOBJIEHHOI'O

KoJmuecTBa 4acoB. OCHOBHBIE ATAlbl IJTAHUPOBAHUS U TIOJITOTOBKYU 3aHSTHIA:

- Pa3paboTka cuctembl 3aHATUN IO TEME WK Pa3aeny.

- Ornpenenenue 3a1a4 u 1ejei 3aHATHS.

- Onpenenenue ONTHUMAIBHOTO 00beMa ydeOHOro Marepuala, pacwieHEHHE Ha psaf
3aKOHYEHHBIX B CMBICJIOBOM OTHOIIIEHUU OJIOKOB, YaCTEH.

[Ipy mnpoBegeHMHM MPAKTUYECKUX 3aHATH  MpenojaBarelb  YJeJisieT BHHMMAaHUE
(GOpMyJIMPOBKaM BBIBOJIOB, CIIOCOOHOCTH CTYACHTOB CpaBHUBATh, aHAIM3UPOBATh, HAXOIUThH
HECOOTBETCTBUS, OLICHUBAET YPOBEHb 3HAHUN CTYJIEHTOB.

[Ipu moaBeAeHMM WTOTOB MpeNojaBaTelb 3HAKOMUT CTYACHTOB C pe3yJbTaTamMu
BBITIOJTHEHUS 33/1aHUM, OLIEHUBAET KaYeCTBO BHIMOJIHEHHON pabOThl KaXK/IbIM CTYIEHTOM.

3. IIJTAHBI TIPAKTUYECKHNX 3AHATUN
3 cemecTp
Practical lesson 1. History of travel and tourism

Mesopotamia, Egypt and the Indus Valley

Mesopotamia, or the ‘land between the rivers’ (situated approximately in modern-day Iraq),
is known as the ‘Cradle of Civilisation’ and perhaps the first place to experience tourism. The factors
that gave rise to civilisation, and hence to emergent tourism systems, include the availability of a
permanent water supply (the Tigris and Euphrates rivers), rich alluvial soils (deposited during the
annual flooding of these waterways), a warm climate and a central location between Asia, Africa and
Europe, all of which contributed to the development of agriculture. Hunting and gathering societies
were replaced by permanent settlements cultivating the same plots of land year after year.

Surplus food production was a critical outcome of this process, as it fostered the formation



of wealth and the emergence of a small leisure class of priests, warriors and others that did not have to
worry continually about its day-to-day survival.

The availability of sufficient discretionary time and discretionary income was the most
important factor that enabled members of this leisured elite to engage in tourism. Moreover,
Mesopotamia was the birthplace of many fundamental inventions and innovations that heralded both
the demand and ability to travel for tourismrelated purposes. These included the wheel, the wagon,
money, the alphabet, domesticated animals such as the horse, and roads. Early cities (another
Mesopotamian creation) such as Ur and Nippur were apparently overcrowded and uncomfortable
at the best of times, and tourism allowed the elite to escape them whenever possible. Also critical was
the imposition of government structure and civil order over the surrounding countryside, which
provided a foundation for the development of destination and transit regions.

Egypt
Mesopotamian civilisation gradually spread to the Nile Valley (in modern-day Egypt)

and eastward to the Indus Valley (in modern-day Pakistan), where similar physical environments and
factors enabled additional tourism travel. Ancient Egypt provides some of the earliest and most
enduring evidence of pleasure tourism. An inscription, carved into the side of one of the lesser known
pyramids and dated 1244 BC, is among the earliest examples of tourist graffiti and such sites remain
foundational to Egypt’s contemporary tourism industry.

China

Impulses of civilisation emerged in China around the same time as they did in Mesopotamia.
Whether this was coincidental or influenced by the latter region is unclear. Regardless, it is known that
tourism-related travel was well established by 2000 BC and that four distinct groups were dominant
throughout the premodern era. The first group consisted of royalty, their security and their entourages.

One reason for travel was to demonstrate government authority and learn more about
conditions in different parts of the empire. Another reason was to shift the seat of the royal residence
between cooler summer and warmer winter locations. Given the massive number of individuals
involved in such transfers, the royal residences became resorts of a sort and centres for leisure pursuits
such as hunting and horseback riding. The second group involved scholars, students and artists,
reflecting a long Chinese Confucian tradition of respect for education, learning and self-improvement.
Various scenic and inspiring locations in the mountains and elsewhere became popular destinations,
and the writings, poems and paintings produced by visitors may be seen as an early form of travel
literature and destination promotion. Buddhist pilgrims and monks comprised a third major group, and
their travel to numerous sacred sites within China was complemented by travel to Buddhist sites in
India — some of the earliest indications of outbound tourism. Finally, premodern China was
characterised by extensive business travel by traders, though the links here to tourism per se are
perhaps more tenuous.

The sophisticated civilisation of premodern China was a great facilitator of tourism activity,
although there were also extensive periods of instability that dissuaded travel. As early as fifth century
BC, the Grand Canal accommodated travel between north and south China for all four groups, while
the Silk Road network of routes connected China with Persia, India and the Middle East. During the
Tang Dynasty (c. AD 600-900), China was arguably the centre of world tourism. The capital city of
Xi’an had a population of at least two million and at any time hosted a large population of foreign
students and other visitors.

Practical lesson 2.Roman Empire

Tourism in ancient Greece is mostly associated with national festivals such as the Olympic
Games, where residents of the Greek city—states gathered every four years to hold religious ceremonies
and compete in athletic events and artistic performances.



The participants and spectators at this festival, estimated to number in the tens of thousands,
would have had little difficulty in meeting the modern criteria for international stayovers. Accordingly,
the game site at Olympia can be considered as one of the oldest specialised, though periodic, tourist
resorts, and one that like the Egyptian pyramids still attracts the attention of tourists (see Technology
and tourism: New ways to see old Olympia). The Games themselves are one of the first recorded
examples of sport and event tourism and the precursor to the modern Olympics.

The transit process in ancient Greece was not pleasant or easy. Although a sacred truce was
called during the major festivals, tourists were often targeted by highway robbers or pirates, depending
on their mode of travel. Roads were primitive and accommodation, if available, was rudimentary,
unsanitary and often dangerous. It is useful to point out that the word ‘travel’ is derived from the
French noun travail, which translates into English as ‘hard work’. As with the Mesopotamians,
Egyptians and Chinese, the proportion of ancient Greeks who could and did travel as tourists was
effectively restricted to a small elite. However, the propensity to engage in tourism was socially
sanctioned by the prevalent philosophy of the culture (applicable at least to the elite), who valued
leisure time for its own sake as an opportunity to engage in artistic, intellectual and athletic pursuits.

NEW WAYS TO SEE OLD OLYMPIA

The site of the ancient Olympic Games in Greece remains an enduring cultural icon of the
Western world despite consisting only of ruins. Numerous tourists continue to visit the site, but people
now have the opportunity to better appreciate the original qualities of Olympia through the use of
virtual reality (VR) technology. In Athens, several immersive VR exhibits have been developed for
visitors to the Foundation of the Hellenic World (www.fthw.gr/thw/), an institute dedicated to
preserving and disseminating ancient Greek history and culture. Applications of new information
technologies are central to its mission. One of the exhibits in the Foundation’s Cultural Centre is A
Walk through Ancient Olympia, which depicts the site as historians believe it to have appeared at the
end of the second century BC. Featured attractions include the Temple of Zeus, the stadium and
various ancient rituals. This and other productions can be viewed in several venues including the
Tholos, which is a VR theatre that resembles a planetarium and accommodates 130 viewers. Special
glasses are worn to create a 3D effect, which is amplified by wrap-around screens, and a sole viewer
can navigate the virtual site via hand controllers. The main advantage of VR is the opportunity to
experience the semblance of an original site that no longer exists. In some venues, viewers can create
their own individualised tours, while researchers can enhance the authenticity of these tours by using
VR simulators to test theories such as whether a certain ruined structure originally supported a
particular kind of roof. Some argue that VR experiences provide a surrogate for an actual site visit,
thereby reducing environmental impacts from excessive visitation. Others, however, suggest that high-
quality VR exposure might inspire viewers to visit the site to obtain another perspective, thereby
increasing the environmental stress.

Practical lesson 3.The Middle ages

I. Answer the following questions.

What careers in tourism do you know? Give as many examples as you can. Try to
classify them into categories according to spheres that they can be applied to. Some
types can belong to more than one group. What careers are traditional ones? What
careers are brand new? What careers are more popular/less popular? Why?

II. Give Russian equivalents to the following words and word combinations.
To choose a career in tourism, to enter a tourist college, to be keen on tourism, to
be fond of travelling, to be interested in work with people, to put smb in the picture, to



develop tours, to sell tours wholesale to travel agents, separate tourist services, to grasp
the difference, to handle a lot of operations, to make sales by telephone, to meet
customers in person, to be successful in career, to do well in English, to receive
extensive tutoring.

III. Read, translate and discuss.

DIALOGUE: CHOOSING A CAREER IN TOURISM

Student 1: I hear you are going to choose a career in tourism.

Student 2: Yes, I am. Definitely! Why are you asking?

Student 1: I am planning to enter some tourist college. But I'm not quite sure what
I'm going to be.

Student 2: Are you keen on tourism at all? Are you fond of travelling? Are you
interested in work with people?

Student 1: Yes, I am. Absolutely! I really enjoy all of these. But the fact is that I
don't know any jobs in tourism.

Student 2: You want to enter a tourist college but don't know any tourist jobs. Isn't
that amazing?

Student 1: Put me in the picture, then!

Student 2: People in tourism are tour operators and travel agents, booking agents
and ticket agents, travel consultants and tourism managers, tour guides

and guides-interpreters, animators and travel writers...

Student 1: Wow, quite a choice! What job are you going to take on?

Student 2: I'm thinking of the position of a travel agent to begin with. I'm planning
to study at the same time. After graduation I'm going to continue as a

tour operator.

Student 1: What does the job of a tour operator involve? And what does a travel
agent do?

Student 2: Briefly speaking, a tour operator develops tours and sells them wholesale
to travel agents. A travel agent sells tours and separate tourist services

retail to customers.

Student 1: Wait a minute! I'm trying to grasp the difference. As far as I understand,
tour operators are wholesalers while travel agents are retailers.

Student 2: Exactly! Both tour operators and travel agents handle a lot of operations
and deal with people.

Student 1: And how do a booking agent and a ticket agent differ?

Student 2: A booking agent makes sales by telephone, while a ticket agent also issues
tickets and meets customers in person.

Student 1: Are foreign languages essential in all these jobs?

Student 2: Knowledge of English is essential. It's a must if you want to be successful
1n your career.

Student 1: I'm not doing very well in English. Is your English getting any better?
Student 2: I hope so. I practise it every day. I receive extensive tutoring at the
Russian  International Academy for Tourism. Knowledge 1s  power!



Practical lesson 4.Columbus

1. Respond.

— Do you enjoy travel business? — Yes, [ do. (No, [ don't.)

— What do you enjoy in travel business? — I really enjoy working with people,
going places, speaking a foreign language.

1. — Do you know any jobs in tourism? —
— What jobs do you know? —
2. —Does the job of a tour operator involve developing tours? —
— What does the job of a tour operator involve? —
3. —Does the job of a travel agent involve selling tours? —
— What does the job of a travel agent involve? —
4. — Do tour operators handle a lot of work? —
— What kind of work do tour operators handle? —
5. — Do travel agents handle a lot of work? —
— What kind of work do travel agents handle? —
6. — Does a tour operator handle a lot of work? —
— What kind of work does a tour operator handle? —
7. — Does a travel agent handle a lot of work? —
— What kind of work does a travel agent handle? —
8. — Do you practise your English every day? —
— What skills do you practise every day? —
9. — Does the tour guide handle tour groups? —
— What does the tour guide do? —
10. — Does the animator organize entertainments for guests in a hotel? —
— What does the animator organize? —
2. Make up your own dialogue on choosing a career in tourism.

3. Tell your groupmates what you have found out about Students 1 and 2. Start

as follows:

Student 1 is planning to enter some tourist college. But he is not quite sure what he is
going to be ...

4. Tell your groupmates what career you are going to choose.

Practical lesson 5.Highlights of travel in the nineteenth century

Read, translate and answer the questions.
THE TOUR OPERATOR

The tour operator works in a tourist company. He develops tours also known as
tour packages. Tour packages include transportation, accommodation, catering, transfers
and other services.

In order to develop a tour package the tour operator works with various service
providers: transportation companies or carriers, hotels, restaurants, museums and other
suppliers.

The tour operator usually markets the tours. He advertises them in mass media



or in brochures.

The tour operator is a wholesaler. He sells tour packages to travel agents wholesale and
pays commission to them. Sometimes he sells tour packages direct to the public.

Tour operators organize tours, so they are the main producers in the tourist industry.

1. Where does the tour operator work?

2. What does he do?

3. What do tour packages include?

4. What kind of companies does the tour operator work with?

5. How does the tour operator market the tours?

6. How does the tour operator sell tours? What does «a wholesaler» mean?

Practical lesson 6. Tourism in the Twentieth century

THE TRAVEL AGENT

The travel agent works in a travel company. The travel agent like the
shopassistant sells goods to customers. The goods which he offers are tour operator's
packages.

The travel agent is a retailer. He sells tour packages retail to consumers. He
gets a commission from the tour operator. The commission is usually from 5 to 10 per
cent of the tour cost.

The travel agent also sells separate services. They are flights, hotel rooms,
sightseeing tours, car rentals, travel insurances and so on. The travel agent works
directly with the public.

Travel agents sell tours, so they are the main sellers in the tourist industry.

If you’re considering becoming a travel agent, you will need great organizational skills,
attention to detail, and the ability to think on your feet.

1. Where does the travel agent work?

2. What does the travel agent do?

3. What kind of goods does the travel agent sell?

4. How does the travel agent sell tour packages? What does «a retailer» mean?

5. How high is the travel agent's commission?

6. What kind of separate services does the travel agent sell?

Practical lesson 7.Travel and tourism industry

THE TOURISM MANAGER

The tourism manager works in a tourist company. He runs some tourist
business. He supervises all kind of operations in a tourist company. He also supervises
the tourist company staff.

Sometimes the tourism manager is just the head of some department in a large
tourist company: a sales department, a marketing department, or a public relations
department. In this case he reports to the general manager.

The tourism manager plans tourist business: operations, new products, profits.
He controls the results. In a travel company — a tour operator or a travel agency — the



tourism manager decides on development and promotion of new tour packages,
advertising and sales.
He also decides on prices and discounts. The tourism manager hires
employees. He selects them and provides their training.
1. Where does the tourism manager work?
2. What does he supervise?
3. In what case does the tourism manager report to the general manager?
4. What does the tourism manager plan and control?
5. What does the tourism manager decide on in a travel company?
6. How does the tourism manager hire employees?

Practical lesson 8.Nature and characteristics of travel and tourism

THE TOUR GUIDE

Tour guides are an important aspect of the tourism and travel industry. Tour
guides work in the travel industry, and give guided tours to groups of visitors/tourists.

The tour guide handles tour groups. Tour guides may work within museums
and galleries or outside areas that include national parks, zoos and other attractions that
draw tourists and interested travellers. The tour guide conducts sightseeing tours or
tours of museums and exhibitions. The tour guide is also called the tour conductor.

The tour guide accompanies tourists during a local tour or during the whole
journey. He or she caters to the needs of tourists. During a journey the tour guide deals
with all kinds of problems.

The tour guide speaks the language of the tourists perfectly well. He or she
interprets and translates well from one language into another. The tour guide must have
expert knowledge of specific areas, including geography, natural features, history, art
and culture. He or she knows all the sights in a travel destination. The tour guide
answers a lot of questions.

The tour guide is a friendly, easy-going and helpful person. Tourists sometimes
tip their guides if they like them.

1. What does the tour guide do?

2. How does the tour guide handle tour groups?

3. What does the tour guide cater to?

4. How well does the tour guide know a foreign language?
5. What other subjects does the tour guide know and why?
6. What kind of person is the tour guide?

Practical lesson 9.What is tourism?

Choose the correct variant of answer to the given questions (only one variant is
possible).
1) What do tour packages include?
a) transportation;



b) accommodation;

c) catering;

d)transfers;

e) all of the variants given.

2) What statement about the travel agent doesn’t correspond to reality?
a) The travel agent is a wholesaler;

b)The travel agent is a retailer;

c) The travel agent gets a commission from the tour operator;
d) both “a” and “c”;

e) both “b” and “c”

3) What does the tourism manager do?

a) hires employees;

b)runs some tourist business;

c) works directly with the public;

d) both “a” and “¢”;

e) both “a” and “b”.

4) What are the features of the tour guide?

a) knows a lot on history, geography, art and culture;

b) decides on prices and discounts;

¢) plans tourist business;

d) knows all the sights in a travel destination;

e) both “a” and “d”.

5) What statement characterizes the chief animator?

a) 1s also called the social director;

b) communicates with guests a lot;

c) accompanies tourists during a local tour or during the whole journey;
d) both “a” and “b”;

e) “a”, “b” and “c”

Practical lesson 10.Project: Different types of tourism
Prepare an individual project on one of the topics.
Organization of international tourism
Business tourism
Rural tourism
Active tourism
Children's tourism
Ecological tourism
Health tourism
Ski tourism
9. Tourist sites of Russia
10.Tourist sites in Europe
11.Tourist sites of America
12.Tourist sites in Africa
13.Tourist sites of Asian countries
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Practical lesson 11.Traveller types and holiday mindsets

Match the terms on the left with their definitions on the right.

1) a tour operator

a) a travel company staff member who sells tours and
separate
services retail

2) a travel agent

b) a tourist professional who shows tourists round a
destination or a sight

3) a tourism
manager

c) the person accompanying a group throughout its
travel and making all the travel arrangements for the

group

4) a tour guide

d) a tourist specialist who develops tour packages

5) an animator

¢) a manager who supervises a staff of animators

6) a social director

f) a person who is not attached to any company staff
and works for himself having a licence to do such work

7) a booking agent

g) a tourist professional who manages a travel company
or a department

8) a ticket agent

h) a travel company staff member who issues and sells
tickets

9) a conductor

1) a specialist who arranges entertainments for hotel
guests or cruise passengers

10) a free-lancer

) a travel company staff member who arranges ticket
bookings

Practical lesson 12.Tourist motivations

Agree or disagree with the following statements. Correct the false ones.

1) A tour operator puts together the components of a holiday package or tour,
booking accommodations, travel and services.

2) Travel agents have the job of selling the packages created by tour operators.
3) Introverted people are more appropriate for the job of social director.




4) Travel agencies are tourist companies which develop and put together tour
packages.

5) Social director is a person in charge of the activities that are supposed to entertain
and amuse the customers.

6) The social director has to organize entertainment activities, but he mustn’t
involve the willing and the reluctant guests in the fun and games.

7) Tourism managers are also called the tour conductors.

8) The role of a tourism manager is a combination of marketing, public relations
and management, it also involves lots of planning and preparation.

9) Tour guides don’t escort people on sightseeing trips and tours of particular countries,
cities, historical sites, monuments, and tourist attractions. They always work
indoors, giving tours in art galleries, museums or historical buildings.

10) Tour operators are retail tourist companies which work directly with the public.
11) Animators are supposed not to allow holiday-makers to relax in the hotel.

12) Experience of dealing with the public and giving presentations are not necessary
in the job of a guide, and additional languages may not help.

13) The sightseeing guide is not supposed to be asked a lot of questions. A
sightseeing guide never has any difficult or unexpected problems to deal with.

14) In order to develop a tour package the tour operator works with travel agencies.
15) A travel agent does not have any direct contact with the public.

Practical lesson 13.The changing face of tourism

Fill in the blanks with proper prepositions if necessary.

1) The tour operator works ... a tourist company.

2) Tour operators sell tour packages wholesale ... travel agencies or sometimes
direct ... the public.

3) I’m planning to enter ... some school ... advanced tourism training.

4) Are you keen ... tourism management?

5) Both tour operators and travel agents deal ... tourist services.

6) A booking agent makes sales ... telephone.

7) What are you interested ... at a tourist job?

8) What position are you thinking ...?

9) In a large tourist company the tourism manager reports ... the general manager.
10) The tour guide has to deal ... any problems that occur ... the tour or excursion.

Fill in the blanks.
a retailer
a commission
the animator
suppliers
the social director
carriers
the tour operator



destination

the tour conductor
the tourism manager
a wholesaler

the tour guide

the travel agent
sightseeing
entertainment
promotion

1) supervises all operations in a tourist company and its staff.

2) handles tour groups.

3) sells tour packages and separate services to customers.

4) provides entertainment for holiday-makers.

5) develops tour packages.

6) The tour guide knows all sights in the .

7) The tourism manager decides on and advertising of new tours.
8) The tour operator pays to travel agents.

9) The tour guide conducts tours.

10) The animator arranges and conducts programmes.

11) The travel agent is .

12) The tour operator is
13) The chief animator is also called

14) The tour operator works with , hotels, museums and other
15) The tour guide is also called

Practical lesson 14.Project: your country and region

Prepare an individual project on one of the topics.
1. Organization of international tourism
Tourist sites of Russia
Tourist sites in your city or village
Problems and prospects for the development of tourism in Russia
Statistical review of tourism in Russia.
Statistical overview of tourism in your city

AN ol

Practical lesson 15.Recent developments

Make up sentences.

1) to the general public, necessary travel information, provides, a retail travel
agency.

2) the travel agent, the intending tourists, come, to the office of.

3) proposed visit, seek, information about, they, their.

4) the travel, people, should be, very knowledgeable, agents.



5) relating to travel, should supply, up to date and concrete information, they.

6) they, skills, must have, communication, great.

7) the potential customers, the art of catching, the travel agent, should be thorough
in.

8) 1s a desirable qualification, a travel agency, the knowledge of foreign languages,
for those working in.

9) to choose, the potential tourist, a travel agent, the most convenient course,
advises.

10) a great deal of initiative, and, this job, calls for, drive.

Fill in the correct word derived from the words in brackets.

Tourism is one of the fastest growing industries in the world. There are so many

(1) ... (differ) jobs available which require a wide range of skills and (2) ... (able).
However, the industry relies heavily on client (3) ... (approve) and (4) ... (satisty), so
one of the key (5) ... (require) for most jobs is to provide convenient and (6) ...
(efficiency) services that go beyond a customer’s (7) ... (expect). Although there are
many different positions, there are several similar skills that (8) ... (apply) must possess
to be (9) ... (success) in the tourism industry. Excellence in team work is a must, and

so too is a (10) ... (will) to learn through experience. (11) ... (Confide) in using
computer software, communicating with clients or guests, and an ability to solve
problems are also (12) ... (significance) for most candidates. Because there are so many
jobs on offer, from entry level to (13) ... (manage) positions, it is hard to pinpoint an
(14) ... (expect) salary. Therefore, depending on the (15) ... (pose), experience and
company, a tourism salary can begin as low as £12,000 but reach more than £50,000
each year. On-the-job experience is a major education tool used in tourism. However,
bachelor’s degrees and (16) ... (advance) degrees in tourism and related disciplines are
usually needed for (17) ... (high) level positions.

Practical lesson 16.Leisure travel

Make up alternative questions.

1) His friend is a guide. — Is his friend a guide or an interpreter?
2) He speaks English. — Does he speak English or French?

1) Travel agents sell tours retail.

2) Thomas Cook set up the first travel agency.

3) There will be more business travellers in future.

4) Animators conduct entertainment programmes for children.
5) The WTO emerged in 1975.

6) The travellers will stay at a resort hotel.

7) The animators are easy-going people.

8) They worked as animators during their summer holidays.
9) The tour operator will develop some new tours next season.
10) Tour operators pay commission to travel agents.

11) The most famous travellers in the past were explorers.



12) Tourism will grow very fast.

13) This is our chief animator.

14) The trains outdid ferries.

15) They will have a theme park in Moscow soon.

Make up tail-questions.

1) Customers tip guides. — Customers tip guides, don't they?

2) Customers don't tip guides. — Customers don't tip guides, do they?
1) The guide conducts sightseeing tours.

2) The age of airplanes made travel available to all people.

3) The travel agents won't offer any discounts in high season.

4) The guide doesn't decide on discounts.

5) Tourism managers hired some new employees last week.

6) The resort hotel will offer a new animation programme next season.
7) The general manager doesn't report to a department manager.

Practical lesson 17.Mass tourism

Translate from Russian to English

MaccoBblli Typu3M UMEET y HAC JB€ KOHHOTauuu. bosee yacto BcTpeuaemast
dbopMa MaccoBOTO TypH3Ma acCOLMHUPYETCS C MPOBEIEHHWEM MAaCCOBBIX TYPIOXOJOB,
pa3Horo poja cieToB, (pecTUBAIECH Ha OTKPHITOM BO3yXxe. OueBHUIHO, OJHONU U3 hopM
MaccoBOIO TypuU3Ma B COBETCKOE BpeMsl MOXHO CUMTaTh (YHKIMOHHPOBAHUE
MMHOHEPCKHUX Jareped. BOoT OJHO W3 pacnpOCTpPaHEHHBIX ONPENECICHHM MacCOBOTO
Typusma: «MaccoBblii Typu3M (MaccoBble TYPUCTCKHE MEPONPHATHS) - BUJ
00pa30BaTEeIbHO-03JOPOBUTEIBHON M JOCYTOBOM JESITENbHOCTH, HAINPaBICHHON Ha
IIPUBJICYEHUE K YYACTUIO B TYPHUCTCKO-KPAE€BENUYECKOM M TYPHUCTCKO-CIIOPTUBHOMU
NEATEIBHOCTA CaMbIX IIMPOKUX CJIOEB HACEJIEHUS, NMPUBUTHUE HABBIKOB TYPHUCTCKOW
NEATEIbHOCTH B IPUPOJHOW CpElNe, CO3JAaHUE MPHUBIICKATEIBHBIX JISI MOJIOJEKHU
CPEACTB OCYUIECTBIICHUSI MOJIOJIC)KHOW TMOJUTHUKHU, O30POBJIEHUE HAIIMU CPEICTBAMH
AKTUBHOW JIOCYTOBOU JIESTEIILHOCTHY.

B sTOM ciyyae MacCOBBIM TypU3M SIBJISIETCS COCTABHOW YacTbl) CIIOPTUBHO-
037I0POBUTENBLHOTO Typu3Ma, cpean ¢GOpM KOTOPOTO HAa3bIBAIOTCA: TYPHOXOAbI -
OJIHOJIHEBHBIC, BBIXOJIHOTO JHS, MHOTOJIHEBHBIC HEKATETOpUMHBIC (B TOM YHCIE C
JE€TbMH), MaCCOBBIE CIIOPTUBHBIE MOXO/bl HU3KUX KAaTETOPUHN CIOKHOCTH (B TOM YHCIIE
JUISL LIKOJIBHUKOB), CJIEThI, COPEBHOBAHUS, TYPUCTCKHAE BeUYEPa, KOHKYPCHI, BBICTABKH,
TYPUCTCKHUE JIareps, NOKAa3aTeIbHbIE BBICTYIUIEHMS W JAp. MecToM HuX NpOBEACHUS
SBIISICTCS] IPUPOIHAS CPeJla C XOPOIIO Pa3BUTON MHPPACTPYKTYpOil.

NX y4aCTHUKM - D3TO IJIIOAW, HWMEIOINIME MHHUMAJIBHYI0 TYPHUCTCKYIO
noarotoBky Ho nans mpoBeaeHMs MOAOOHBIX MAacCOBBIX MEPONPHUATHH HEOOXOAMMO
HaJIUYU€ HHCTPYKTOPOB- OOLIECTBEHHWKOB M OpraHu3aluil, WHUIUUPYIOLIUX WINA
CIIOHCUPYIOLIUX AT MEPOIPUATHS. 371€Ch, KaK IMPABHIIO, JEIAETCS BECbMA BayKHAs
OrOBOpKA: TYPUCTCKasi aKTUBHOCTb MPSIMO 3aBUCUT OT YPOBHS 00pa30BaHUs HACEJICHUS,
YTO pacUIMpPsIeT UHTEPECHI JIOJEH U CTUMYJIUPYET IO3HABATEIIbHYIO 1€ TEIbHOCTD.



Practical lesson 18.Eco tourism

Make up special questions.

1) She is a knowledgeable tour guide.

a) Who is a knowledgeable tour guide?

b) What kind of guide is she?

c) What is she?

2) She handles tour groups in high season because she is a guide.

a) Who handles tour groups in high season?

b) What kind of groups does she handle in high season?

c) What season does she handle tour groups?

d) Why does she handle tour groups?

1) He decides on prices and discounts because he is a tourism manager. (Who,
What, Why)

2) The UN conference on international travel and tourism took place in Rome in
1963. (What, What kind of..., Where, When)

3) Their best travel agent will go on an incentive tour next season. (Who, What kind
of..., When)

4) This tour operator pays us a 10 per cent commission. (Who, What)

5) Our tour operators developed some new tours last season. (What, When, Who)
6) You will take a coaching tour to Europe next summer. (Who, What, What kind
of ..., Where to, When)

7) Travel agents always provide a travel insurance with the tour package. (Who,
What kind of...)

8) She was often away on business because she was a tour operator. (How often,
Why)

9) The holiday-makers will take a tour to this theme park tomorrow morning. (Who,
What, What kind of ..., When)

10) The animator entertains passengers on a cruise ship. (Whom, Where)

11) They advertised their tour packages in mass media last month. (Where, When)
12) Our customer will attend the international exhibition next month. (Who, Whose,
What, What kind of ..., When)

13) The booking agent handles bookings over the phone. (Who, How)

14) Thomas Cook set up the first travel agency in the middle of the 19th century.
(Who, What, When)

15) More and more people will have paid holidays and long weekends in future.
(Who, What, What kind of..., When)

Text

Ecological tourism or ecotourism is environmentally responsible travel towards
undisturbed natural areas for the purpose of exploring and enjoying nature and cultural
attractions, which promotes conservation, has a “soft” impact on the environment, and
ensures the active socio-economic participation of local residents and their receipt of

benefits from these activities.” International Union for Conservation of Nature.



Ecotourism is tourism that includes travel to places with relatively untouched
nature in order to get an idea of the natural, cultural and ethnographic features of a
given area, which does not violate the integrity of ecosystems and creates economic
conditions under which the protection of nature and natural resources becomes
profitable for the local population." World Wildlife Fund .

4 cemecTp
Practical lesson 1.We are in tourism

Open the brackets.

1) The tour guide usually (to speak) a few foreign languages.

2) A month ago our company (to put) a new tour together. We (not to advertise) it
in mass media. We (to include) it in our new travelogue.

3) What kind of tour packages your company (to promote) next season? — We (to
promote) sporting tours. We (to advertise) them on TV and (to publish) in
travelogues. We (not to promote) shopping tours any more.

4) The guide (not to know) all the sights in our destination. She (not to be) a local
guide.

5) Your tourism manager (to travel) anywhere last year? — He (not to take) his paid
holidays last year. He (to have) a lot of work to do.

6) Your employer (to send) the best employees on an incentive tour again next
year?

7) Your travel agency (to sell) separate services? — Yes, it (to do). But we (not to
offer) car rentals.

8) When and where the UN conference on international travel and tourism (to take)
place? — It (to take) place in 1963 in the capital of Italy.

9) Your travelling companions (to take) the same kind of tour next year? — No, they
won't. They (to go) on a cruising tour next time.

10) How tour operators (to sell) their tour packages? — They (to sell) them wholesale.
They (to pay) commission to travel agents. The commission (to be) from 5 to 10
per cent of the tour cost.

11) They (to set) up a new tourist company and (to do) market research last year.
12) How many travel clerks they (to include) in the FAM tour next time? — They
(not to include) many.

13) Your travel consultant (to be) in the office? — No, he (not to be) in. He (to be)
away on business.

14) You (to cooperate) with major tour operators a couple of years ago? — No, we
didn’t.

15) Educational tourism (to become) even more widespread in future.



Practical lesson 2. Types of holidays

Translate from Russian into English.

1) Menepxep Typusma ynpasisieT TypUCTCKOW KoMmanue. OH NpuHUMaeT
pemeHns o Typax, HeHax u ckuakax. OH ynpasiseT nepcoHasoM KoMnanuu. OH
He Bcerja HaxoauTes B orice. OH 4acTo €3AMT IO AeJIaM.

2) Buepa s npounTan cratbio 0 BceMupHOM TypUCTKON OpraHU3aliK B Ky pHAJIE.
— Korpna sta opranuzanus Bo3Hukia? — Eciau st He ommbarock, 3To cOObITHE
npousonuio B 1975 rony.

3) A coOuparoch cTaTh TMIOM-IIEPEBOIUMKOM. B cinenyroiem roay st Oyay u3ydaThb
eIIle OJIMH MHOCTPAHHBIN 3bIK. — Kakoi S3bIK ThI OyAeIh OCBauBaTh? — S HauHy
C UTAJIbSHCKOTO, a TOTOM IPOAOJIKY U3y4aTh UCIIAHCKUM. — A OyJIelIb JIU Thl
U3y4aTh UCTOPHIO U UcKyccTBO? — Jla, onpeaenenHo. Bee Oyayiue ruast OyayT
U3y4aTh UCTOPHUIO U reorpaduio, KyJIbTypy U UCKyccTBO. Hageroch, Mbl Oyaem
3HATh BCE JOCTONPUMEYATEILHOCTH HALIEr0 TYPLEHTpa B KOHIIE Kypca
oOyueHus.

4) Yem 3anumaercs typoneparop? I'ne on padoraer? — TyponepaTop — riaaBHbII
MPOU3BOAMUTEINL B UHAYCTpUU TypusmMa. OH paboTaeT ¢ MoCTaBUIMKAMH U
pa3pabaTbIiBaeT nakeThl TypoB. OH peaiu3yeT nakeTsl TypoB onToM. MHorna
TypOIIEpaTOp NPOJAET TYPhl B PO3HULLY.

5) Tomac Kyk ctan uzBecteHn B AHriuu B cepeanne XIX Beka. — Uem oH cran
u3BecteH? Yto oH caenan? — OH OpraHn3oBall EPBYIO TYPUCTCKYIO MOE3/KY 110
kKese3Hou topore. OH OCHOBAJ EPBOE B MUPE TYPareHTCTBO.

6) Ha coOpanuu B KOHIIE rojla MEHeIKep Typu3Ma OyJ1eT MPUHUMATh PELIeHHE O
pa3palboTKe U MPOJIBUKEHUHN HOBBIX YCIYT U MAKETOB TYypPOB.

7) I — run-nepeBomauuk. S He paboTar0 B TYpUCTCKOW KOMITaHUH. S 3aHUMAIOCh
TYPUCTCKUMHU TPyIIIaMu. S MPOBOXKY IKCKypCUH. £l 4acTo 0TBEUYar0 Ha BOIIPOCHI
TYPHUCTOB. Sl MHOTO IEPEBOXKY C OJTHOTO A3bIKA HA IPYTOU.

8) A xTo Takue aHuMaTopbl? YeM OHU 3aHUMAIOTCS? AHUMATOPbI OPraHU3YIOT U
IIPOBOJSAT pa3BIIEKaTEIbHbIE TPOrpaMMbl. OHH BOBJIEKAIOT TOCTEN B IEMCTBHE.
AHHUMATOPBI O4E€Hb APTUCTUYHBL. OOBIYHO OHU OUYEHb OOIIMTENbHBIE JIIoAH. OHU
XOpOUIO TOBOPSAT HA POJTHOM U MHOCTPAHHBIX S3bIKaX.

9) TypareHT He pa3zpabaTbiBaeT Typbl. TypareHT IpoJaeT NakeTbl TYPOB KIMEHTaM
B po3HULly. TypareHT Take npeajiaraeT pa3jndHble OTAeIbHbIE yeiayru. Kakue
yCIIyTH IpeocTaBisieT TypareHT? TypareHT npeaocTaBisieT OMIeThl,
HKCKYPCHUH, apEHTy aBTOMOOMIIEH, CTPaxOBKH.

10) Be1 Oyaete npeqiarate kakue-mu00 HOBBIEC Typhl B Oyaymiem ce3one? — Jla,
Hallla TyporepaTopckas pupma OyaeT peKIaMUpOBaTh U PEATU30BBIBATH ONTOM
Y B PO3HUIYy KaHUKYJISIPHBIE HHKITFO3UB-TYPBI IS AeTeil. — B Kakue cTpaHbl BbI
HampaBuTe aereit? — Jto oynet Typuus, ['penus, Ucnanusa nu Utanus.

Practical lesson 3. Defining a strategy

Make up all possible questions to the following sentences.
1) Travel agents sell tours retail.



2) The tour operator is a wholesaler.

3) The UN conference on international travel and tourism took place in Rome in
1963.

4) The travel agent offered me travel insurance.

5) During educational tours travel clerks will get familiar with local facilities,
hotels, restaurants and attractions.

6) Tourist companies will provide more services in future.

I. Answer the following questions.

What types of tourism do you know? Give as many examples as you can. Try to
classify them into categories according to features that they have in common. Some
types can belong to more than one group. What types are traditional ones? What types
are brand new? What types of tourism are more popular/less popular? Why?

II. Give Russian equivalents to the following words and word combinations.

To talk about travel and tourism, many types of tourism, to depend on the

purposes of travelling people, the exact figure, domestic tourism, international tourism,
in-coming tourism, out-going tourism, resort tourism, to be popular all over the world,
a beer-drinking tour, adventure holiday, an uninhabited island, fascinating tours, to
watch birds in natural surroundings, up-to-date hobbies, for the sake of convenience
and politeness.

III. Read, translate and discuss.

DIALOGUE: SORTING OUT DIFFERENT TYPES OF TOURISM

Student 1: I was wondering if we could continue talking about travel and tourism.
Student 2: That sounds fine with me. What do you have in mind?

Student 1: Are there many types of tourism nowadays?

Student 2: Quite a lot! They depend on the purposes of travelling people.

Student 1: Will you share your knowledge with me? If it's not too much trouble, of
course.

Student 2: No trouble at all!

Student 1: I am curious to know how many types of tourism there are.

Student 2: I don't think anybody will give you the exact figure.

Student 1: Will you name just a few?

Student 2: Tourism can be categorized in terms of different factors: geography
(internal, international and domestic tourism, in-coming and out-going

tourism); a form of ownership (government and private); industry

(transport system, hospitality services or related services); motive (profit

or nonprofit). But the purpose of a tourism trip is generally considered the

main factor of tourism typology. There are many reasons for people to

travel. However, all of them fall under two mail headings: travel for

pleasure or recreation and travel for business...

Student 1: Wait a minute! Are you serious? Do you mean business travel is a type
of tourism?

Student 2: I definitely mean it. Look, tourism is not just pleasure! The more purposes



travellers may have, the more types of tourism there are and will be.

Student 1: Will you sort out some of the purposes of travel then?

Student 2: The more detailed classification of tourism according to the purpose of a
tourism trip allows to distinguish a great number of various forms of

tourism such as: cultural tourism (visiting different and unique sights and
experience their cultural heritages); educational tourism (travelling to an
educational institution or some other destination in order to take personalinterest
classes); ecological or sustainable tourism (which implies minimal impact on the
environment and integrates tourism with ecology); medical tourism (travelling to get
medical treatment or advanced care that is not available in the native country); sports
tourism (spending time participating in some sport activities such as skiing, golf, diving
or travel to watch a sport competition)... However, there are a lot more types of
tourism.

Student 1: Curiously enough, I personally know just holiday, resort, cruise and
sports tourism.

Student 2: I believe, lots of people think of tourism as just recreation. So you are no
exception.

Student 1: Will you name some more types of tourism?

Student 2: Adventure tourism, hiking and hitch-hiking, pilgrimage, special-interest
tourism...

Student 1: Will you slow down, please? What is a special-interest tourism?

Student 2: As a matter of fact, there is a great deal of special-interest holidays
popular with tourists all over the world.

Student 1: «Special interest» sounds very intriguing to me. What kind of special
interest is meant here?

Student 2: Any hobby you can think of. Hobby tourism means travelling alone or
with groups to participate in hobby interests, to meet others with similar

interests or to experience something pertinent to a hobby.

Student 1: Do you mean that if [ enjoy beer and take a beer-drinking tour to Bavaria,
it is a special-interest tourism?

Student 2: Your example is quite to the point! Why not? Some other examples are
cookery and bird-watching, gambling and painting, motor racing and

horse riding, botany and survival.

Student 1: Survival? It must be fantastic! Is it an adventure holiday somewhere on
an uninhabited island or on one of the poles?

Student 2: Absolutely so! Adventure tourism or extreme tourism is travelling to
rugged regions and places such as mountains, jungles, deserts, caves or
participating in dangerous events such as hiking and mountaineering.

Student 1: And what does bird-watching involve?

Student 2: Those are fascinating tours where travellers watch birds in natural
surroundings. Just imagine travelling to the Seychelles Bird Island or to Ecuador!
Student 1: Such tours must be very expensive!



Practical lesson 4.Destinations

Respond.
— Are you going to choose a career in tourism? — Yes, [ am. (No, I am not.)
— What career in tourism are you going to choose? — I'm going to choose a
career of a tourism manager.

1. — Are you planning to enter any tourist college? —
— What college, school or university are you planning to enter? —
2. — Are you going to be a tourism professional? —
— What are you going to be? —
3. — Are you keen on tourism at all? —
— What are you keen on in tourism? —
4. — Are you fond of travelling at all? —
— What are you fond of in travelling? —
5. — Are you interested in work with people? —
— What are you interested in at a tourist job? —
6. — Are you going to take a job in tourism? —
— What job are you going to take? —
7. — Are you thinking of the position of a travel agent? —
— What position are you thinking of? —
8. — Are you planning to study? —
— What are you planning to study? —
9. — Are you going to work as a tour operator after graduation? —
— What are you going to do after graduation? —
10. — Are foreign languages essential in tourism business? —
— What foreign languages are essential in tourism business? —

Make up your own dialogue on different types tourism.

Tell your group mates about your favorite type and place of tourism.

Practical lesson 5.Active tourism

Read, translate and answer the questions.

LEISURE TOURISM

Leisure tourism is also called pleasure tourism or holiday tourism. It is a type
of tourism when a person goes on holiday and does not travel on business. Thus, the
purpose of tourism in this case is recreation.

Leisure travellers look for sun, sea and sand. They want to go sunbathing,
swimming and diving. So this kind of travellers go to sea resorts or holiday camps and
stay at resort hotels.

Leisure travellers enjoy organized entertainment and sport. In a resort hotel
there are always swimming-pools, fitting-centres, tennis courts, discos. A resort hotel
offers its customers contests, concerts, shows, animation programmes for children.
Usually it offers tours and visits to different attractions: local sights or amusement or



theme parks.

Holiday-makers normally travel with their families and children. There are
other ways to travel for pleasure: cruising and coaching, motoring and hiking.

More and more working people will have longer paid holidays and long
weekends in future. More and more people will retire at an earlier age. It means that
more and more people will travel for leisure in future.

. How is leisure tourism called?

. What type of travel is leisure tourism?

. What do leisure travellers look for?

. Where do leisure travellers go on holiday?

. What do leisure travellers enjoy?

. What does a resort hotel offer?

. What are other ways to travel for pleasure?

. Why will more and more people travel for pleasure in future?
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SPORTS TOURISM

Sports tourism is a type of active holiday. The purpose of a sporting tour is to
exercise and keep physically fit. At the same time travellers enjoy natural
surroundings, fresh air and clean water.

Travellers combine action and relaxation during a sporting holiday.

Tourist companies offer hiking, cycling, boating, rafting and other kinds of sporting
tour.

Very often sporting tours require preparation and special training. First the tour
instructors will plan the itinerary. Then they will train tourists how to use sporting
equipment. They will explain the details of the route. They will define means of
transportation, provision of meals and overnight accommodation.

During some tours travellers carry their luggage and sporting equipment
themselves. During some other tours special carriers transfer the luggage for them. It
depends on the difficulty of the tour, on the tourist destination and the local practice.
Within sports tourism there is water tourism, mountain tourism and
mountaineering, skiing. Sports tourism is popular all year round.

1. What type of holiday is sporting tour?

2. What is the purpose of a sporting tour?

3. What do travellers enjoy during a sporting tour?

4. What kind of sporting tours do tourist companies offer?

5. How will instructors prepare travellers for sporting tours?

6. What will instructors plan before the tour?

7. Who carries the tourists' luggage during a sporting tour? What does it depend
on?

8. What types of tourism are there within sports tourism?



Practical lesson 6. Hotel facilities

BUSINESS TOURISM

Business tourism is a travel for business purposes.

Business travellers are businessmen and government officials. They travel on
different missions. They often travel to attend a convention. Convention tourism is a
part of business tourism. It involves taking part in a conference or a seminar.
Business travellers often travel to attend an international exhibition or a trade fair.
There are tourist companies that provide business services. Those are fax, telex

and telephone communications, secretarial services, answering service, business
meeting arrangements. There are business facilities for business travellers at hotels,
airports, on airplanes.

Business travel will develop faster than other types of tourism in future. There
will be more business tourists and more tourist companies which will deal with
business tourism. They will provide more services in future. They will collect
information on markets and trade partners, provide economic data on monitors, arrange
negotiations, offer pre-convention and post-convention tours.

1. What kind of travel is business tourism?

2. What kind of tourists are business travellers?
3. What do business tourists travel for?

4. What does convention tourism involve?

Practical lesson 7. Complaints

1.What complaints arise from clients in tourism.
2.How can complaints and shortcomings in the tourism sector be eliminated?

INCENTIVE TOURISM

Incentive tourism means that a business company offers holiday tours to its
employees and covers all travel expenses.

On the one hand, the company does it as a reward or a bonus to a person for his
successful work.

On the other hand, the company does it as an incentive for the future. The
company hopes that the employee will work even better in future and bring profit to
the company.

Very often an employer sets a target for an employee: «You will earn a holiday
in France for your family if you exceed your quota by 10 per cent next year».

Incentive tourism emerged in the 1960s in the USA. Later on it spread in Europe.

But only large progressive corporations offer tours to their employees.
In some countries there are specialist tourist companies which arrange incentive
tours for business corporations. They take great responsibility because incentive tours
go under the name of the business corporation. It means that good travel arrangements
will improve its reputation. Bad travel arrangements will shake its reputation.
This type of tourism is still a very small part of international tourism. Most
probably this type of tourism won't grow in future.



1. What does incentive tourism mean?

2. Why does a business company offer incentive tours to its employees?

3. What sort of target does an employer set for the employee?

4. When and where did incentive tourism emerge?

5. What kind of companies offer incentive tours?

6. Why do tourist companies take great responsibility when they arrange incentive
tours for business corporations?

7. How popular is this type of tourism?

Practical lesson 8. Contracts

1. Types of contracts in tourism
2. Travel insurance
3. Rights and obligations of participants in a travel contract

FAMILIARIZATION TOURISM

Familiarization tourism is often called just FAM tourism. It means that a
business company sends its staff on educational tours to its branches or other business
companies in other cities and countries.

If a travel agency sends its travel clerks on FAM tours, it means that they will
have educational visits to a tourist destination. There they will get familiar with local
facilities, hotels, restaurants and attractions. They will study a tour operator's or local
travel agency's practice.

The main purpose of travel clerks on a FAM tour is to get necessary knowledge
from personal experience. When the clerks return home, they will know what to offer
and what to explain to their customers about the destination.

Some experts say that FAM tourism is a part of incentive tourism. On the one
hand, such a tour is an incentive to the travel agency staff selling holidays. On the other,
it is a benefit to the tour operator which arranges them.

FAM tourism is very popular and will become even more popular in future.

1. What does familiarization tourism mean?

2. What do travel agencies send their clerks on FAM tours for?

3. What do travel clerks get familiar with during FAM tours?

4. What is the main purpose of travel clerks on a FAM tour?

5. What will the travel clerks know when they return home?

6. Why do some experts say that FAM tourism is a part of incentive tourism?

Practical lesson 9. Negotiating a deal

Cross out one odd term in each line. Explain your choice.

1) secretarial services, government officials, trade partners, telephone
communications, international exhibition, travel agency staff, negotiations;
2) holiday-maker, vacationist, official, tourist, traveller;




3) expensive, international, cultural, cookery, ecological, educational;

4) entertainment, international, contest, disco, swimming-pool, concert, fittingcentre;
5) trainings, motoring, gambling, mountaineering, cycling, cruising, hiking;

6) exercise, equipment, training, instructor, competition, enduring;

7) to depend on, to devise, to report to, to sort out, to spread out, to deal with, to
slow down;

8) necessary knowledge, educational tour, personal experience, branch, tourist
destination;

9) itinerary, tour, destination, quota, route, tour package;

10) expenses, reward, bonus, incentive, profit, successful.

Agree or disagree with the following statements. Correct the false ones.

1) Tourism can not be classified.

2) The main factor of tourism typology is a form of ownership.

3) International tourism is one of the forms of tourism.

4) Cultural tourism involves visiting rugged regions and dangerous places such as
mountains and caves.

5) Leisure travel is often characterized by staying in nice hotels or resorts, relaxing
on beaches or in a room, or going on guided tours and experiencing local tourist
attractions.

6) Extreme tourism is also called sustainable tourism.

7) People travelling for leisure purposes are interested in the conference facilities
at a destination.

8) Travelling alone or with groups to participate in hobby interests and to meet
others with similar interests is known as sports tourism.

9) Ecotourism helps to support the local agricultural economy.

10) During business tourism, individuals are still working and being paid, but are
doing so away from both their workplace and home.

11) Incentive tourism is rapidly growing worldwide.

12) Sports tourism involves people travelling to participate in sporting events.

13) The classification of tourism is complete.

14) FAMs are very important in the hospitality industry.

15) Business travellers may be more interested in the conference facilities or the ease
of getting from the city centre to the airport.

Practical lesson 10. Applying for a job

Give English equivalents to the words in brackets.

1) There are many (mpuuuH) why people travel.

2) Tourism (MoxHO Kiaccuduuuponats) in terms of different factors.

3) The main factor of tourism typology is the (1iesb) of a tourism trip.

4) There are tourist companies that provide business services: (yclIyru cekperaps),
(cmy»x0a cekperapeii Ha Tenedone), (opraHu3alus AeJI0BbIX BCTPEY).

5) Cultural tourism involves visiting unique (JOCTONPUMEYATETLHOCTH).

6) Adventure tourism means travelling to (TpyaHonpoxoaumblii) and (OmacHbIN)



places.

7) Ecotourism (o0beaunsTh) tourism with ecology.

8) A resort hotel offers its customers contests, concerts, shows, (aHUMaIIHOHHBIC
nporpammsl) for children.

9) Sports tourism implies participating in various (CIIOPTUBHbIC MEPOIIPUSITHUS)
and (copeBHOBaHUS).

10) (AzaptHble urpsi) is very popular nowadays.

11) Incentive tourism means that a business company offers holiday tours to its
employees and covers all (mopoxHbIe pacXoibl).

12) The list of different types of tourism is (He MOTHBII).

13) If a travel agency sends its travel clerks on FAM tours, it means that they will
have (obpa3oBarenbHbIi BU3HT) to a tourist destination.

14) During sporting tours tour instructors define (cpenctBa Tpancmopra),
(oGecnieuenune nutanuem), and (HOUJIET).

15) Leisure travellers usually visit different attractions: local
(mocTompruMedaTeTbHOCTH) Of (TTAPKU Pa3BICUCHUN WIIH TEMAaTUIECKHAE

MapKu).

Practical lesson 11. Tour operators

Fill in the blanks.
equipment

travel expenses
answering service
recreation

the itinerary
mission

a target
convention
mountaineering
surroundings

a bonus

data

staff

training

a FAM tour

1) tourism is one part of business tourism.

2) FAM tourism means that a company sends its on educational tours to

other companies.

3) Sporting tourists enjoy exercise and natural

4) Tourist companies provide special services for businessmen. Among them are
and business meeting arrangements.

5) Within sports tourism there is water tourism, mountain tourism and

6) During travel clerks get familiar with local facilities.



7) The purpose of pleasure tourism is

8) Sports tour instructors will always train tourists how to use sporting

9) Tourist companies will provide business tourists with economic on
monitors.

10) Sporting tours require preparation and special

11) The incentive tour is a reward or to a successful employee.

12) Business tourists travel on different

13) An employer often sets for an employee to exceed his quota.

14) A sporting tour instructor will carefully plan

15) The employer covers the employee's during an incentive tour.

Practical lesson 12. Travel agency activities

State whether these tourists’ travel refers to domestic tourism (D),
inbound tourism (I) or outbound tourism (O). Then define the particular type of
tourists.

1) A salesman from Texas who is awarded with a holiday package to
Washington DC

2) A salesman from Rome who is awarded with a holiday package to
San Francisco

3) A French woman whose trip to Rio for plastic surgery is arranged
by a Brazilian travel agency

4) An American who is invited by his business partner in Berlin to
witness the Football World Cup Final

5) A Russian businessman who is referred to a private cardio surgery
in Israel by his family doctor

6) A salesman from Beijing who travels to a fair in Guangzhou

7) A group of Germans coming to Russia on an international mission
to help clean Lake Baikal

8) Hoards of Russians flying to Turkey for their summer holidays

9) A group of Russian students hitch-hiking over Europe

10) A fashion designer from Tokyo who is invited to a show in Milan
11) A British tourist who goes to Sweden for fishing and hiking

12) A representative of London University who is sent to China to
recruit some foreign students

13) A Russian professor who goes rafting in Mongolia

14) A student from Tomsk taking a tour of Saint Petersburg museums
15) A CEO from Chicago flying to a business meeting in New York
16) The congregation of a Russian church taking an organized tour to
Jerusalem

Practical lesson 13. Economics of tourism

The present-day tourist industry offers a great variety of tours and types of



tourism. Adjectival tourism is the term used to define the numerous niches or
specialty travel forms of tourism, whose names comprise adjectives.
A) Group the following examples of tourism types according to the market niches:

Adventure tourism

Fertility tourism

Pop-culture tourism

Agritourism

Genealogy tourism

Responsible tourism

Archaeological tourism

Geotourism

Rural tourism

Atomic tourism

Halal tourism

Sex tourism

Bookstore tourism

Heritage tourism

Shark tourism

Christian tourism

Jungle tourism

Space tourism

Couch Surfing

Kosher tourism

Suicide tourism

Culinary tourism

Literary tourism

Sustainable tourism

Cultural tourism

Medical tourism

Village tourism

Dental tourism

Militarism heritage

Water tourism

Drug tourism

tourism

Wellness tourism

Ecotourism

Music tourism

Wildlife tourism

Extreme tourism

Nautical tourism

Wine tourism

1) Adventure and extreme

2) Culture and the arts
3) Extralegal

4) Food and drink

5) Historical

6) Low-impact

7) Medical and dental
8) Nature and rural

9) Religious

10) Water-related

Practical lesson 14. Tourism management
Read the text and do the tasks given below.
Tourism is an important sector of the national economy of Belarus. Belarus has

created all necessary conditions for the development of inbound tourism. Belarus is a
state open to cooperation, including in tourism. One of the popular types of tourism is
agro-ecotourism which utilizes the capacity of rural regions, local historical and
cultural heritage. The development of cognitive, ecological and scientific tourism is
closely connected with the formation of the tourism product in small towns and
protected natural sites. This is possible through the implementation of state programs.
There were the following programmes: the programme for the development of a
network of specially protected natural areas for 2008—-2014, the programme for the
development of the Belarusian part of the Augustow Canal for 2009-2011, the
programme for social and economic development and multiple use of the natural
resources of the Pripyat Polesie for 2010-2015, the Naroch region development
programme for 2011-2015, the Mstislavl and Mstislavl District development




programme for 2011-2016. The implementation of international tourism projects such
as Unknown Europe in Grodno Oblast, Euroregion Poozerye, Bella Dvina in Vitebsk
Oblast and many more will allow for an efficient use of the country’s historical and
cultural heritage, its unique natural potential, ensure its protection, especially in small
towns and rural regions. In recreational and health tourism the focus will be made on
the construction of modern spa and wellness centres, development of children’s health
centres similar to the Zubrenok national children’s recreational centre, guesthouses and
holiday hotels for senior citizens and students in small towns and villages, development
of recreational tours.

Development of transit and cross-border tourism will be continued as part of
the programmes on good neighbourliness and twin-town relations with the regions of
Russia and neighbouring countries as well as the Union State tourism programmes.
More effort will be put into the development of international tourist routes including
cross-border educational, sports, recreational, medical, environmental and agro-tours.
Sports tourism is closely associated with the development of necessary infrastructure
in the regions with the use of water systems and natural resources, construction of
sports facilities and ski centres, aquaparks, cultural and entertainment centres, ice
arenas. Development of water tourism in the regions requires enhancement of the
associated infrastructure along the rivers Dnieper, Dvina, Sozh, Pripyat, Berezina and
their confluents, construction of quays, acquisition of sea vessels, extension of the tours
to the country’s historical, cultural and natural sites, tailor-made tours and specialized
programmes. Pilgrimage tourism is associated with visits to religious shrines and
spiritual development. Travel operators will invest more effort in the development of
tours to the religious sites of the Republic of Belarus. The Sports and Tourism Ministry
will focus on setting up the advanced tourism infrastructure, logistics, up-to-date tourist
facilities in small towns, upgrading of the existing sanatoriums and wellness centres,
development of road service and infrastructure of water systems and specially
protected natural sites, hunting and fishing lodges, children’s tourism and local lore
studies. New projects include construction of helipads near the tourist hubs,
development of beach zones and health paths. In general, tourism in the country will
be promoted through the creation of the modern international tourist centres and
complexes based on new technologies and also investment projects and international
programmes. It should be noted that the national tourism policy is formulated in the
context of the social development concept of the country and takes into account the
transfer of the national economy on a path of innovative development. Educational
policy in the tourism sector should take into account modern requirements for quality
tourism services and human resources.

Practical lesson 15. Tourism marketing
1. Essence and types of marketing
2. Features of modern marketing in tourism

I. Make up interrogative and negative sentences.
+ The student is speaking to his friend at the moment.



? Is the student speaking to his friend at the moment?

— The student is not speaking to his friend at the moment.

1) We are doing very well in languages.

2) I was speaking English too slowly yesterday.

3) The travel agent will be waiting for you tomorrow at 12.30 p.m.

4) Her English is getting better.

5) The students were trying to grasp the difference.

6) This group of animators will be working hard during the sea voyage.

7) The list of different forms and types of tourism is constantly enriching.

8) The booking agent was speaking over the phone when I entered the office.
9) The students will be discussing their future careers at tomorrow’s conference.
10) The ticket agent is working on the computer now.

11) My spelling and pronunciation were getting better.

12) Industrial tourism is growing rapidly nowadays in many countries.

13) They were trying to choose a holiday they all could agree to.

14) The customers will be asking questions about the tour.

15) I'm taking my holiday at the end of August.

Practical lesson 16. Consumer behavior in tourism

1. Theories of motivation
2. Features of consumer behavior in the tourism sector
3. Ways to influence consumers

I. Make up tail-questions.

1) We are doing well in English. — We are doing well in English, aren't we?

2) We are not doing well in English. — We are not doing well in English, are we?
1) You are practising your English.

2) The ticket agent was selling tickets.

3) The guide will not be waiting for us.

4) The managers are discussing the prices.

5) He was trying to grasp the difference.

6) The customers will be asking questions about the tour.

7) Your friend is not thinking of any other job.

8) The guide was counting her tourists.

9) They will be having a business meeting with their suppliers.

10) Your classmates are not planning to enter any other tourist college.

11) The students were choosing a career in tourism.

12) They will be taking an exam in Destination Geography tomorrow at 3 p.m.
13) They are not thinking about the price.

14) The tour operator was developing a new tour.

15) The students will not be working full-time.



4. JUTEPATYPA U UYH®OPMAIIMOHHOE OBECIIEYEHUE

4.1. IlepeyeHb OCHOBHOM M JOMOJHUTEIBHOM JTUTEPATYPhl, HEOOXOIUMOM JIJIs1 OCBOCHUS TUCIUILIIMHbI

4.1.1. [lepeueHb OCHOBHOM JIUTEPATYPHI:

1. KypsieBa, P. 1. Amnrnuiickuii s3pik. Jlekcuka u rpaMMaTika : ydeOHMK ais By3oB / P. 1.
KypsieBa. — 8-¢ uzna., ucnp. u gomn. — Mocksa : M3narensctBo IOpaiit, 2024. — 497 c. — (Bricmiee
oOpa3oBaHue).

2.Hem3opona, I'. JI. Anrauiickuii s3bIK. [ pamMmaruka : ydeOHoe mocobue mis ByzoB / I'. 1.
Hes3opoga, I'. 1. Hukurymikuna. — 2-e u3j., ucrp. u gomn. — Mocksa : M3natensctBo FOpaiit, 2024.
— 213 ¢. — (Bricmee obpazoBanue).

4.1.2. IlepeueHb 1ONOJHUTENIBHOMN TUTEPATYPHI:

1.Mommnsra, E. B. AHrnmiickuii s3bIK Ui U3yvaromux Typusm (A2-Bl+) : yuebHoe mocodue
s By3oB / E. B. Mommsira. — 6-e usn., ucnp. u gon. — Mocksa : M3narensctBo IOpaiit, 2024, —
267 c. — (Bsicmiee o6pa3oBanue).

2. Tpubynckas, C. A. AHMHMIACKUN S3bIK U U3ydaromux Typusm (B1-B2) : yue6Hoe mocobue
st By30B / C. A. TpuOyHckas. — 2-e u3n., nepepad. u gorn. — Mocksa : M3garenscTBo FOpaiiT,
2024. — 218 ¢. — (Bricmiee oOpa3zoBaHue).

4.2. IlepeueHb yueOHO-METOUYECKOT0 00ECIeUEHHs] CaMOCTOSITENbHOM paboThl 00y4aroUUXCs 10
JUCIUILIINHE

1. Meronuyeckue yka3zaHUS IO BBIIIOJIHEHUIO TPAKTUYECKUX 3aHATHH MO JUCHUILIUHE
«VHOCTpaHHBIN 3BIK B NMpodeccuoHaIbHON cdepen mist cTyaeHToB cnennanbHocTu 43.03.01 Cepsuc
[DnexkTpoHHas Bepcus].

2. Meronuueckue YyKa3aHUs [0 OpraHM3allUd CaMOCTOSITEIbHOM paboThl CTYIEHTOB IO
mucuuruinHe «MHOCTpaHHBIA S3BIK B TPO(ecCHOHANBHON cdepe» s CTyNEeHTOB CHEeNHUaTbHOCTH
43.03.01 Cepsuc [DnexkTpoHHas Bepcus].

4.3. Ilepeuens pecypcoB HH(POPMALIMOHHO-TEIEKOMMYHUKAIIMOHHON ceTu «MIHTepHeT»,
HEOOXOJUMBIX JIJIsl OCBOCHUS TUCIUTLIMHBI

1. AHIIMIACKUHN S3BIK 7151 My TEIIECTBUI U TYpU3MA.

2. Typwu3M U roCTENPUUMCTBO.
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BBEJIEHUE

BroimonHenne camMocTOSITENbHOM paboThl TpeOyeT NpOSBICHUS TBOPYECTBA,
yMEHUS OTOUpaTh HEOOXOAUMBIN MaTEpHall U aHATU3UPOBATh MH(POPMALIHIO.

Y4eOHbIIl MJIaH BBICIIUX YYEOHBIX 3aBEACHUI MPEAYyCMATPUBAET CTYJEHTaMU
HarnpasiyieHus 43.03.01 «CepBuC» €aMOCTOATENBHOE PEIEHUE CUTYAIMOHHBIX 3aJaHUI
no aucuuminae « MHOCTpaHHbBIN A3BIK B PO ECCHOHAIBHOU cpeper», KoTopas sIBISETCS
BAXKHBIM 3BEHOM B BbIPA0OTKE CTYJEHTAMH HABBIKOB CaMOCTOSATEIBLHOTO H3yYEHMS
HayKU ¥ NPUOOPETEHUH OIBITa CAMOCTOSTENBHOIO MOJYUYEHUSI U HAKOIUICHUS 3HAHWM,
4YTO HEOOXOAMMO OyaylieMy IUIUIOMHPOBAHHOMY CHELHUAINCTy B €ro TPYJIOBOU
JESATENBHOCTH.

Hactosume wmeroauuyeckue yka3zaHusi O0O3HAYalOT MOPSAJOK BBINOJIHEHUS U
opopMIeHUST CcaMOCTOSITeNIbHOW paboThl. TeopeTudeckas YacTh pabOTHI JIODKHA
OTpa)kaThb IOHMMAaHHUE CTYJEHTOM TEOPETUUYECKOr0 3HaYEHUs UCCIeayeMOro Bonpoca. B
UTOr€ CTYJEHT JOJDKEH II0Ka3aThb CBOKO IOATOTOBJIEHHOCTh K CaMOCTOSITEIbBHOMY
BBINIOJIHEHUIO KOHKPETHOM HCCJENOBATENbCKOW M  AHAJIUTUYECKOM padoThl 1O
U3YYEHUIO0 0COOCHHOCTEN OOUIEHUSI HA MHOCTPAHHOM SI3bIKE.



1. OBIIUE TPEGOBAHUA

BrinonHenne caMocCTOSTENbHON pabOThI, SBISIETCS CaMOCTOSITENIbHON ydeOHOU
paboTOoil CTyIeHTa, IIPU 3TOM LIEb €€ BBIITOJIHEHHS] COCTOUT B CUCTEMATU3ALMH 3HAHUN
Y TIpe/ICTaBJICeHU 00 0COOCHHOCTSX JIEI0BOT0 OOUIEHUS B TypU3ME.

CamocTosiTenbHass paboTa COCTOMT M3 MOATOTOBKM OTBETA Ha BOIPOCHL. BriOOp
BOIPOCA MPOU3BOAUTCS B COOTBETCTBUU C YKa3aHHBIMH HIDKE 3a1aHUSIMU.

[lepen BBIMOJHEHUEM CaMOCTOSITENIbHON PadOThl CTYAE€HTY HEOOXOAUMO:

-U3y4YUTh TEOPETUYECKUA M IPAKTHYECKU Marepual B COOTBETCTBYIOIIUX
VCTOYHHKAX JUTEPATYPHI 10 JAHHON JUCLUIUIMHE;

- O3HAaKOMHUTBCS CO  CTAaTUCTMUYECKMMHU  JIaHHBIMH, IyOJUKyeMbIMH B
NEPUOANYECKOH MeYaTH U B CTATUCTUYECKUX COOPHUKAX;

- O3HAKOMMTBCS CO CTATHhSIMU NEPHOJUYECKOMN MEYATH, OCBEUIAIOIIMMHU BOIIPOCHI
CaMOCTOATEILHON padOTHI.

Brimonusiemasi camocrosiTenpHasi paboTa JOHKHA COOTBETCTBOBATh BHIOPAHHOMY
BOIIPOCY, COJIEp)KaHUE BOMPOCOB JOJKHO OBITH PACKPBITO MOJHOCTBIO, MPU 3TOM
HeoOXonuMO u30eraTh II1a0JOHHOTO TMEPENUChIBAHUSA TEKCTOB Yy4eOHHMKOB. [[ns
J0Ka3aTeabCTBA OMpPEEICHHON 3aKOHOMEPHOCTH, OOOCHOBAaHMS BBIBOJOB TpeOyeTcs
npuBecT HU(POBON MaTepual, KOTOPBIM CHYXXUT AoKazaTelbHOW Oa3zoi. I[lpu
pElIEHUN TIOCTABJIEHHBIX 3a/lad HEOOXOJWMO MCIOJIb30BaTh 3HAHUS, MOJYYEHHbIE
IpU CaMOCTOSITEIbHOM H3yYeHMM MaTepuana. Pabora poimkHa OBITH HamucaHa
IpaMOTHO M pa300puyuBBIM 1o4yepkoM. OTBETHI Ha BOIPOCHI CAMOCTOSTEIbHOW pabOThI
JOJDKHBI ObITh KOHKPETHBIMM, TOYHBIMM, O€3 JMIIHUX OTCTyIUIeHMH. B mpouecce
CaMOCTOSITEJIFHOTO HW3YYEHHs MaTepuana U BBIIOJIHEHHUS CaMOCTOSITENbHOM pPadoThI
CTYJIEHTBI MOTYT I10JIb30BaThCs KOHCYJIbTAL[UEN IPETIOAaBaTENEH.



2. BAPUAHTHI CAMOCTOSTEJBHO BBIITIOJTHAEMOMR PABOTHI
3aoanus ona npoeepku ypoeHa 00y4eHHOCHMU:

1.Make up special questions.

The travel agent is speaking to the customers in the office.

a) Who is speaking to the customers in the office?

b) What is the travel agent doing in the office?

c) Who is the travel agent speaking to?

d) Where is the travel agent speaking to the customers?

1) They are putting a new tour together. (Who, What, What kind of)

2) His English was getting better. (What, Whose, How)

3) The instructor will be picking the group up from the airport and putting the

tourists up for a few days in a sporting camp. (Who, Where...from, Whom,

Where)

4) The travel agent is talking to the customers at the moment. (Who, What,
When)

5) The ticket agent was working on the computer. (Who, What)

6) The guide will be conducting a tour of the museum. (Who, What, What kind

of)

7) Our tourism manager is doing well in foreign languages. (Who, Whose,
How,What ... in)

8) The customers were asking questions about the tour. (Who, What, What...
about)

9) The tourism manager will be selecting new employees. (Who, What, Whom,

What kind of)

10) They are planning a business meeting with their suppliers. (Who, What,
What kind of, Who ... with)

11) The tourists were hiking half of the route and were carrying their luggage

themselves. (What, How long, Who)

12) The tour operator will be developing a new tour. (What, Why, Who, What
kind of)

13) He is thinking about his exam in Destination Geography. (Who, What,
What...

about, What kind of)

14) She was practising her English because she was going to take her exam.
(Who,What, Why)

15) Travel clerks will be having an educational tour to the company’s branches
to get familiar with local facilities, hotels, restaurants and attractions. (What kind

of, Who, Where, Why).

Open the brackets.
1) Where is your manager? — He is 1in his office. He (to work) on the computer.
2) What the ticket agent (to do) when you came? — She (to issue) air tickets.
3) The managers (to discuss) prices at their morning meeting next Wednesday.



4) At the moment we (to look) for a Commercial Director.

5) What exam the students (to take) yesterday at this time? — They (to take) an

exam in Destination Geography.

6) This time next Tuesday our tourists (to sunbathe) on a beach in Italy.

7) Who these customers (to look) for? — They (to look) for our tourism
manager.

8) The tourists (to have a rest) while special carriers (to transfer) their luggage
for them.

9) You (to use) the Internet in half an hour?

10) Where our guide (to go)? — She (not to go) anywhere. She (to wait) for us.

11) The tourists (to look through) picturesque travelogues while the ticket agent
(to issue) tickets for them.

12) The general manager (to interview) new employees at 6 o’clock next
Thursday.

13) I (to read) your brochure. — You (to think) about the price, aren't you? — No,
I (not to think) about it.

14) The travel agent (to talk) to the customers when the telephone rang.

15) The group of businessmen (to stay) at the hotel until next Monday?

VI. Translate from Russian into English.

1) Mowu nipy3bsl IUIAaHUPYIOT paboTaTh B TYPUCTCKOM OH3HECe. A 4TO
MJIAaHUPYENIb JAenaTh Thl? — S MIaHUPYIO CTaTh SKCKYPCOBOAOM HIIM THIOM-
MEPEBOTYUKOM.

2) TyparenT pasroBapuBai 1o tenedoHy, Koraa Tel Bomen B oduc? — Her, on

BCTPEUAJICA C IOCETUTEISIMH.

3) Uto BBl Oynere nenath BeuepoM? — Mbl OyemM mpocMaTpuBaTh KaTaJioTu U

BBIOUPATH TYP.

4) Yem B naHHBI MOMEHT 3aHMMaeTcs Bail MeHemxep? — OH Oecenyer ¢

MOCTaBIIMKAMH.

5) Korna 11 mianupyens NOCTynaTh B TYPUCTCKUN Kosutexk? — S He
TUIAHUPYIO TOCTYIAaTh B KOJUIEK. S cTtyneHT Poccuiickon MexxayHapogHOU
aKaJieMuu TypHu3Ma.

6) [Touemy MeHemKepbl cusienu B ouce Tak mo3aHo? — OHU KJadu CBOUX

KJIUEHTOB.

7) Toit npyr Oyner padorats getom? — Jla, on OyzeT paboTaTth B TypareHTCTBE

WU B TOCTUHUIIE BO BpeMs KaHUKYJ. — Korja on cobupaerca Hayath paboty? —

OH cobupaeTcs MPUCTYNHUTH K paboTe 3aBTpa.

8) Uro ceituac nemnaet nHCTPYKTOP? — OH 0OBSICHSACT TypUCTaM, KaK
MOJIb30BATHCA CIOPTUBHBIM CHAPSIAKEHHUEM.

9) Bo BpeMs1 03HAKOMHUTEIBHOTO Typa COTPYIHUKHU HAIIETO TYPUCTUYECKOTO

areHTCTBA U3y4all MECTHbBIE YCIOBHUS pa3MELIECHUs, MTUTAHUS U Pa3BJICUCHHUS.

10) CneuunanbHble IEPEeBO3YMKHU OYIyT 3aHUMATHCS JOCTABKOM Oaraxa
TYPHUCTOB, B TO BpEMs KaK CaMH TYpUCTbI OyAYyT 100MpaThCs 10 MeCTa Ha3HAYEHUs
MELIKOM.



3. METOANMYECKHE PEKOMEHJAALIMA 11O TIOATI'OTOBKE
NHANBUAYAJBHBIX TBOPYECKHUX TIPOEKTOB

NuauBuyanbHbIM MPOEKT MpecTaBiIsieT co00il ocoOyio popmy opranuzanuu
AEATEIBbHOCTH 00YyUarOIINXCSI.

[Tox pykoBOACTBOM HAy4YHOTO PYKOBOJUTEIS CTYACHT JOJIKEH:

- COCTaBUTh WHIAMBUAYAIBHBIN IIAaH MTPOSKTHOU pabOTHI;

- chopmynupoBaTh TpoOIeMy W TEeMy MPOCKTHOHW paboThl, 0OOCHOBHIBATH
aKTyaJIbHOCTh MPOOJIEMBI;

- ONpeNeNuTh IeNb W 33Ja4H, BBIACTUTH OOBEKT M TPEAMET MPOCKTHOU
paboTHI,

- chOpMyIIUPOBATH TUTIOTE3Y;

- yMeTh paboTaTh C Pa3IUYHBIMH HCTOYHUKAMH HHOOpManuu, oGopMUTH
oubmorpaduIecKue CChUIKH, COCTaBUTh OMOIMOrpaMIeCKrii CIIUCOK;

- BBIOpaTh W TMNPUMEHUTH HA TNPAKTUKE METOJBI HCCIEA0BATEIbCKOU
AeSATeNbHOCTH, aJIeKBaTHBIC 3aJ]a4aM HCCIIEIOBAHMUS;

- HWCTOJB30BaTh MYJIbTHMEIUNHBIE PECYPChl M KOMITBIOTEPHBIC TEXHOJOTHUU
715t 00paboTKu, epeaayu, cucTeMaTu3anuu HHpopMaIuu;

- 0hopMUTH pe3yJNbTaThl HCCIEAOBAHUS C MOMOIIBIO OMUCAHUSA (HAKTOB,
cOoCTaBIlIeHHS TaOnull, rpaduKoB, cHOPMYIHPOBATH BHIBOJIBI;

- IPEICTAaBUTh PE3YIbTATHI MPOSKTHON PabOTHI B BUJIC MIPE3CHTAIUH.

Buasr mpoekToB:

- UCCIIEIOBATEIIbCKUE;

- TBOPYECKHUE;

- COIMAIIbHBIE;

- TPaKTUKO-TIPUKIIAHEIC.

TpeGoBaHuA K CTPYKTYpe NPOEKTA

CTpyKTypa MpoeKTa BKIIOUYAET B CeOs:

1. BBEJEHUWE nomxHO BKIHOYATh:

- YETKOE U KpaTKoe 00OCHOBAHHUE TEMBI HCCJICIOBAHHUS;

- aKTyaJIbHOCTB (KOTOpasi 00ycCIOBUIa BBIOOP TEMBI UCCIIEIOBAHMS);

- uenu u 3agayd  (KOTOpble HEOOXOAMMO PEUIUTh [JJs JOCTHXKEHUS
MOCTABJICHHOM 1IN );

- 00BEKT ucclieoBaHus (IIPOIEeCC WK ABJIEHHE, MOPOKAIolIee MPOOIEeMHYIO
CUTYaIUIO0 U U30paHHOE ISl U3YUCHHS);

- MpeAMeT UCCeN0BaHus (HAaXOJAUTCS B TpaHUIaX 00bEKTa — UMEHHO Ha HEM
T0JDKHA OBITH HAllpaBjeHA BHUMAHUE);

- mpobJiemMa HCCIeI0BaHuUS;

- TUTIOTE3a MCCIIEIOBAHUS;

- METOJIbI UCCIICIOBAHUS (MCITOIb30BaHHbBIC IS IOCTHUKEHUS TTOCTABJICHHOU B
MPOEKTE 1IEJIN);

- Hay4YHas HOBU3HA (MMPAaKTHYECKOE 3HAYCHHE MOJYUECHHBIX PE3yIbTaTOB).

2. OCHOBHAS YACTB paboTbl cocTOUT U3 pa3aeiaoB (moapasiesios,
MOJIYHKTOB U T.II.)



- COAEPXHUT 0030p U aHaAJIU3 JUTEepaTyphl N0 pa3pabarsiBaeMoil mpoOlieme,
UCTOPHUSL BOINPOCA, YPOBEHb pa3pabOTaHHOCTHU MPOOJIEMBI B TEOPUH M TPAKTHUKE,
aHaJIU3 W COIOCTABJIEHUE pAa3JIWYHBIX TOYEK 3pEHUS, U MPEIIOKEHUE CBOErO
MHEHUS U PELIEeHUs MPOOJIEMBI.

3. 3AKJIIOYEHUE - coxpepxuT utorn padOThl, BaXKHEWIIHE BBIBOIBI,
KOTOpbl€ TOJYYE€Hbl CTYJAEHTOM B  pe3ylbTare paboThl; PEKOMEHIAIUU
OTHOCUTEJIbHO BO3MOKHOCTEH MPAKTUYECKOT0 MPUMEHEHUS MaTepHaioB padOThI.

4. TPUJIOXKXEHUE

B »TOoT paszmen BXOAAT HOPMATUBHO - IPAaBOBBIE JOKYMEHTHI, TaOJIMLIBI,
rpauKy, WUTIOCTPALIMHU, CXEMBI U T. II.

5. CIIMCOK UCITOJIB3YEMBIX UCTOYHHUKOB

CHnuCcoK UCIOJIb3YyEMbIX HUCTOYHUKOB COCTABIIAET HE MEHEE 15 HauMeHOBaHUN,
BBITIOJTHSACTCS B aj(aBUTHOM MOPsAKE, OQOPMIISETCS CTPOrO B COOTBETCTBUU C
npaBuigamMu oubauorpadum.

HpnMepHaﬂ TEMATUKA TBOPYECKHUX IPOCKTOB

. The role of self-management in a student’s life
. Personal effectiveness of famous people (student’s choice)
. Techniques for planning life goals

. Innovative thinking

. Types of hotel enterprises

. Hotel business in Russia

. Chain hotels

. Small business in tourism

. Tour operator activities

. Taxation of tourism enterprises

. Tourist formalities

. The current state of tourism in Russia

. Types of tourism in the Stavropol Territory

. How to attract a potential tourist?

. Marketing and management in tourism.
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4. BOIIPOCHI JIA HOAT'OTOBKH K DK3AMEHY

Features of services

The essence of the service economy

History of travel and tourism

Roman Empire

The Middle ages

Columbus

Highlights of travel in the nineteenth century
Tourism in the Twentieth century

Travel and tourism industry

WX R W=



10. Nature and characteristics of travel and tourism

11. What is tourism?

12. Different types of tourism
13. Traveller types and holiday mindsets
14. Tourist motivations

15. The changing face of tourism
16. Your country and region

17. Recent developments

18. Leisure travel

19. Mass tourism

20. Eco tourism

21. We are in tourism

22. Types of holidays

23. Defining a strategy

24. Destinations

25. Active tourism

26. Hotel facilities

27. Complaints

28. Contracts

29. Negotiating a deal

30. Applying for a job

31. Tour operators

32. Travel agency activities

33. Economics of tourism

34. Tourism management

35. Tourism marketing

36. Consumer behavior in tourism

5. PEKOMEHAYEMASA JIMUTEPATYPA

4.1. IlepeueHbp OCHOBHOM M JIONOJHHUTEIBHOH JIMTEpaTyphl, HEOOXOIUMON Uil OCBOEHUS
JUCIUTIIAHBI

4.1.1. IlepeueHb OCHOBHOM JIUTEPATYPBI:
1.KypsieBa, P. . Anrnuiickuii s3bIk. JIekcuka u rpammatuka : yaeOHuk 11s By30B / P. U. Kypsesa.
— 8-e wm3n., ucnp. U gon. — MockBa : UsmarensctBo [Opaiit, 2024. — 497 c. — (Bsicmee
obOpasoBaHmue).
2.Heszopona, I'. JI. Anrnuiickuil sa3bik. ['pamMmaTka : yuebHoe nocobue ams By3oB / I'. 1. HeB3zopoga,
I'. . Hukutymkusaa. — 2-e u3f., ucnp. u gon. — Mocksa : U3natensctBo FOpaiit, 2024. — 213 ¢. —
(Briciiee obpazoBanue).

4.1.2. [lepeueHb 1ONOJHUTENIBHOMN JTUTEPATYPHI:
1.Mommnsira, E. B.  Anrnuiickuil s3bIK U1 u3ydarommx TypusMm (A2-Bl+) : yue6HOe mocobue st
By30B / E. B. Momnsira. — 6-e u3na., ucnp. u ngon. — Mocksa : U3natensctBo FOpaiir, 2024. — 267 c.
— (Bricmiee obpa3zoBaHue).
2. Tpubynckas, C. A. AHMHMACKUN I3bIK 71 M3ydaromux Typusm (B1-B2) : yuebnoe mocobue mis
By30B / C. A. TpubyHckas. — 2-e u3n., nepepad. u gon. — Mocksa : M3narensctBo FOpaiit, 2024. —
218 c. — (Bsicmiee obpazoBanue).



4.2. TlepeueHb y4eOHO-METOAMYECKOTO OOECMEYEeHHS CaMOCTOSATEIbHOW  PabOThHI
00yJaromuxcs Mo TUCIUTIIINHE

1. MeToanveckne yka3aHus 1O BBIITOJHEHUIO TPAKTUYECKUX 3aHATHI 1O qucuuIuinHe « HOCTpaHHbIN
s3BIK B TIpodeccnoHansHOM cdepe» ans cryneHtoB cnenuanbHocTd 43.03.01 CepBuc [DnekTpoHHas
BepcHs].

2. Meroanueckre yKa3aHHs MO OpPraHU3allid CaMOCTOSATEIbHONW pabOThl CTYACHTOB IO JUCIUILTAHE
«MHOCTpaHHBIN 36K B MMpodeccuoHanbHOU chepe» mist cryaeHToB crnenuanbHocTu 43.03.01 CepBuc
[DneKTpoHHas BEpCHs].

4.3. TlepeueHb pecypcoB HH(MOPMAMOHHO-TEICKOMMYHHKAIMOHHON cetn «WHTepHeT»,
HEOOXOAUMBIX JJISI OCBOCHUS TUCITUTIITUHBI

1. AHIIMACKHAN A3BIK JI IyTENIECTBUN U TypU3Ma.
2. Typu3m ¥ rocTenpUUMCTBO.
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