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Conepxanne

OCyIEcTBlIeHne aBTOPCKOM JEATENbHOCTH JH0O0r0 YpOBHS CIOKHOCTH B
chepe pekgaMbl U CBA3€l € OOLIECTBEHHOCTBIO.  YIIpaBlIECHHE
KOMMYHMKAIIUOHHBIMH CIIy’K0aMU peKJiaMbl U CBSI3€H ¢ 0OLIECTBEHHOCTHIO
KOMIIaHUU (OpraHu3alyy), IUIAaHUPOBaHME M OpraHu3alMs pPeKJIaMHbIX
KaMITaHU# W KaMIlaHUH TI0 CBS3SM C OOIIECTBEHHOCTHIO, TPOBEICHUE
MEpONPUATHIA MO MOBBIIICHUI0 UMUKA OpPraHU3alud, KOHTPOJIb U OLICHKA
3(p(EeKTUBHOCTH CBsi3ed ¢  0OmecTBeHHOCThI0. KOHTpOnb, oOlleHKa
3GPEKTUBHOCTH ¥ KOPPEKTHPOBKA CTpaTerui, IUIAHOB, KaMIaHUN H
OTIENbHBIX MeponpuaTHid B o0JacTH pekjJamMbl M CBSI3eH ¢
00I11eCTBEHHOCTHIO. Opranunzanus 3G HEKTUBHBIX BHYTPEHHUX
KOMMYHHMKAIUH, co3/1aHue O1aronpusTHOTO NCUXOJIOTHYECKOTO KJIMMaTa B
KOJIJIEKTHBE, OCYIIECTBJIEHUE PAOOTHI MO MOBBHIMIEHUIO KBATU(PHUKALUU U
o0IIero KyJbTYpHOTO U MpPO(ECCHOHATBLHOTO YPOBHS COTPYJIHHKOB,
dopmupoBaHne M oOOecleYeHHe BBICOKOIO YPOBHS KOPIOPAaTUBHOM
KYJbTYpBI.

Pe3ynbTaTel
OCBOCHUS
IIPAKTUKHU

Bnageer HaBBIKOM KpPUTHYECKOTO aHalW3a W OLEHKU MPOOIEMHBIX
CUTyalliii Ha OCHOBE CHUCTEMHOTO TOJXOJa C MPUMEHEHUEM IH(PPOBBIX
KOMIIETEHIINN

OpraHusyer, pyKOBOAMT  KOMaHAHOW  paboTol M  NIpPUHUMAET
YOpaBJIE€HYECKHE pEIIEHUs B paMKax I[pOeKTa Ha BCEX OJTamax ero
YKU3HEHHOTO LIUKJIa

[TpuMeHseT COBPEeMEHHbIE KOMITBIOTEPHBIE TEXHOJOTHH, B TOM YHCIIE Ha
WHOCTPAHHBIX SI3bIKaX C OMOPOW Ha aHAU3 U CHEIUPUKY pasHooOpasus
KYJBTYP B MPOIECCE MEXKKYIBTYPHOTO B3aUMOCHCTBUS

Hcnonb3ytoT 06a30Bble HAaBBIKM M KpPEaTUBHBIE TEXHOJOIMM CO3aHUS
KOMMYHHUKAIIHOHHOTO TIPOJYKTa B COIMAIBHOH H MpOo(dhecCHOHATLHON
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3auér ¢ oneHKOM BO 4 cemecTpe

IlepeyeHb OCHOBHOI M 1I0NIOJTHUTEJIBLHOM JTUTEPATyPhl, HEOOXOTUMOI 1JIs1 NPOBEACHUA
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