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/4aitdd. Definitions of Public Relations

Unit 2. History of PR
Unit 3. How does Public Relations differ from advertising?

Unit 4. Public Relations, Marketing, Sales Promotion, Publicity, Propaganda and
Advertising

Unit 5. Necessary qualities of Public Relations Specialist
Unit 6. Need for an Internal Department

Unit 7. Studying the Press

Unit 8. How to achieve Good Press Relations

Unit 9. The News Release

Unit 10. Sponsoring

Unit 11. Early two-way communication

Unit 12. Public Relations and its audiences

Unit 13. Scope and structure of the Public Relations industry
Unit 14. Public relations activities

Unit 15. Industry relations

Unit 16. Public Relations for Small Businesses

Unit 17. Political advertising

Unit 18. The Effects of Political Advertising

Unit 19. PR and CSR

Unit 20. Implementing CSR by PR-managers
Unit 21. Media and Politics

Unit 22. PR and Politics

Unit 23. CSR and Social Media

Pesynbratsl
OCBOCHHS
JUCIIATUTAHBI
(Momyst)

Crioco0eH OCYIIECTRIIATH JICIOBYI0 KOMMYHHKAIIMIO B YCTHOM M MHUChMEHHOH (hopmax Ha
roCyapcTBeHHOM si3bike Poccuiickoit deneparuu U nHOCTpaHHOM(bIX) s3bike(ax) (YK-4)

NJ-1 YK-4 BerOupaet mpreMIIEMBIH CTHIIb AJIOBOTO OOMICHHUS Ha TOCYAapCTBEHHOM(-BIX) U
WHOCTPAHHOM(-bIX) SI3BIKAX, BepOalbHBIC M HEBepOAIbHBIC CPENCTBA B3aHMMOJICHCTBHS C
MapTHEpaMH B yCTHOH M MHCBMEHHOM (hopMax;

UA-2 YK-4 wucnosnb3yer WHOOPMALMOHHO- KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH  JIJIs
MOBBIIEHUS 3((HEeKTUBHOCTH NMPO(HECCHOHATHHOTO B3aUMOACHCTBHS, TOUCKAa HEOOXOIUMOI
nHpopmanmmu B Tpolecce pEIIeHHWs CTAaHAApTHBIX KOMMYHHKaTHBHBIX 3ajgad Ha
roCyIapCTBEHHOM(-BIX) M MHOCTPAHHOM(-BIX) SI3BIKAX;

NJ-3YK-4 onenuBaer 3phekTHBHOCT NPUMEHSIEMbIX KOMMYHHKATHUBHBIX TEXHOJIOTHH B
npodeCcCHOHANILHOM B3aUMOAEHCTBUM Ha TOCYHAPCTBEHHOM(-bIX) M HHOCTPAaHHOM(-bIX)
A3BIKaX, IPOU3BOJHT BEIOOP ONTHMANIBHBIX.

TpynoeMKocTs, 3.€.
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