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1°Chapter 1. MASTERING ECONOMICS
Chapter 2. DOING BUSINESS

Chapter 3. RESEARCHING THE MARKET.
Chapter 4. MARKETING

Pe3ynbTarel ocBOCHUS
JUCIUTIAHBI
(Moyis)

BeiOupaeT npremieMblii CTHIIb AET0BOTO OOIIEHUS HA TOCY1apCTBEHHOM(-
bIX) U HHOCTPAaHHOM(-bIX) sI3bIKaX, BepOaIbHbIC M HEBEPOAIbHBIE CPEACTBA
B3aUMOJICHCTBUS ¢ TApTHEPAMHU B YCTHON M MUCHbMEHHOW (hopMmax;
Hcnonb3yer MHPOPMAMOHHO- KOMMYHHKAIIMOHHBIE TEXHOJOIUU JUIs
NOBBILIEHUS  A(PPEKTUBHOCTH  MPO(PECCHOHATBFHOTO  B3aUMOACHCTBHS,
IIOMCKa HEOOXOAMMOM MH(pOpMALUU B MPOLECCE PELICHUs CTaHIApTHBIX
KOMMYHUKATHUBHBIX 33J]a4 Ha TOCYAapCTBEHHOM(-bIX) U MHOCTPAHHOM(-bIX)
A3bIKAX;

OnennBaer 3P PEKTUBHOCTH IPUMEHSAEMBIX ~ KOMMYHUKaTHBHBIX
TEXHOJIOTHH B npogeccuoHanbHOM B3aUMOJICHCTBUU Ha
roCyJ1apCTBEHHOM(-bIX) U MHOCTPAHHOM(-bIX) fA3bIKAX, IPOU3BOJUT BHIOOD
ONTUMAJIbHBIX.
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CDOpMBI OTYCTHOCTHU

3a4eT ¢ OLEeHKOH

IlepeyeHb OCHOBHOM M 10TOJIHUTEJIbHOM JIUTEPATYPbl, HEOOXOAUMOM VISl OCBOCHHUA

JTUCIUIIINHBI

OcHoBHast TuTepaTypa

1. Aanecsin XK.I'. AHTIMIICKUH SI3BIK JJIs1 S)KOHOMHCTOB: yue0. mocodue
JUISL CTYAEHTOB KOHOMHUYecKHX crenuanbHoctedt / XK.I'. ABanecsH. — 3-
e u3a., crep. — M.: U3marensctBo «Owmera-JI», 2020. — 312¢. + CD —
(Kypc MTHOCTPAHHOTO SI3bIKA).

JlononHuTenpHas
auTeparypa

1. Meronnyeckue yka3aHHsl MO BBIIOJHEHHUIO MPAKTUYECKUX paboT MO
mucuuruiiHe  «MHOCTpaHHBIM  SI3BIK» JJIL  CTYJIEHTOB HaIlpaBlICHUS
38.03.05 busnec-undopmaruka, 2022-[InekTpoHHas BEpCHs |

2. Meronuyeckue pEeKOMEHJIAIMKM 10 OpraHU3allid CaMOCTOSTENbHOU
pabotel mo gucuuiuiiHe «/HOCTpaHHBIA SA3BIK» JUIS  CTYAEHTOB
HanpasieHuss 38.03.05 busnec-unpopmaruka, 2022-[DnekTpoHHas
BepCHs |




