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About Company Profile I'pammaruka Revision Simple Tenses. Unit 3.
Corporate Combination in the USA, Chapter 1. 2. ECONOMICS AS A
SCIENCE. Chapter 3. RESEARCHING THE MARKET. Unit 1. Market
Structure. I'pammatika Continuous tenses. Passive voice. Unit 2. Breaking
Into a New Market. Unit 3. Competition and Market Conditions.
ECONOMICS AS A SCIENCE. Chapter 4. MARKETING, Unit 1.
Essentials of Marketing, Unit 2. Marketing Mix in Action. I'pammaruka
Perfect Tenses Unit 3. Marketing Management Strategies. THE
MACROECONOMY. Chapter 5. PRICING, Unitl. Pricing Policy.
Grammar: numerals. Unit 2. Pricing Strategy and Costing. Unit 3.
Demand, Supply and Market Equilibrium TI'pammaruka Adjectives.
Chapter 6. ADVERTISING, Unit 1. Goals of Advertising, Unit 2. Running
an Advertising Campaign. Unit 3. Advertising Media, PedeparuBnbiii
nepeson crateit, THE MICROECONOMY, Chapter 7. PROMOTION.
Unitl. Sales Promotion. Unit 2. Discussing a Promotional Campaign,
I'pammaruka Adverbs. Unit 3. Distributions and sales. Unit 4. Personal
Selling. Chapter 8. FINANCING THE BUSINESS. Unit 1. The Financial
Objectives of the Business. Unit 2. Planning a New Business. Unit 3. The
Financial Control of the Business. Unit 4. Discussion, I'pammatika
REVISION. PedepatuBnblii mepeBox crareii AHHOTanusi crateu. THE
GLOBAL ECONOMY, Chapter 9. MONEY AND THE BANKING
SYSTEM. Unit 1. The Functions of Money, Unit 2. The History of
American Money and Banking. Unit 3. Types of Financial Operations.
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OCBOEHUS

(Momyist)

JUCIIUILINHEI

BeiOupaer npuemieMblii CTUIIb JeI0BOro OOIIEHHs Ha TOCyJapCTBEHHOM(-
bIX) U HHOCTPaHHOM(-bIX) fI3bIKaX, BepOanbHbIe U HEBepOaIbHbBIE CPEJICTBA
B3aUMOJICHCTBUS ¢ TApTHEPAMHU B YCTHON M MUCbMEHHOU (opMax;
Hcnonps3zyer MHGOPMAIMOHHO- KOMMYHHMKAIIMOHHBIE TEXHOJOTUHU ISt
NOBbIIIEHUS  3((EKTUBHOCTH  MPOPECCHOHATBHOTO  B3aMMOJIEHCTBUS,
MoMcKa HeoOXoauMoi HMH(OpPMAaLMK B IMPOLIECCe PELICHHUs] CTaHJapTHBIX
KOMMYHHMKATHUBHBIX 3a]1a4 Ha rOCyJapCTBEHHOM(-bIX) U MHOCTPAHHOM(-bIX)
A3BIKAX;

OnenuBaer 3¢ HEKTUBHOCTD IIPUMEHSEMBIX KOMMYHUKATUBHBIX
TEXHOJIOTUI B npodeccuoHanbHOM B3aUMO/ICHCTBUU Ha
roCyJapCTBEHHOM(-bIX) U MHOCTPAHHOM(-bIX) SI3bIKax, MPOU3BOJUT BHIOOP
ONTHMAJIbHbIX.
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